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Brighter days ahead 
Powering through the pandemic

By Frank M. Betley
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FIRSTWORD

We’ve just come out of the 
winter solstice, which 
means the days are getting 

brighter. That’s the first of what I hope 
to be many welcome changes in 2021. 
After a difficult and dark year, I think 
we could all use a little more light.

Without question, the past year was 
a tough one. The global pandemic has 
affected all of our lives, and we find 
ourselves in the midst of a particularly 
trying time this winter. But we have 
found our way out of dark times be-
fore, and we will certainly get through 
this pandemic in due course. A vac-
cine is already making its way around 
the world – an incredible achievement 
that offers hope for better and bright-
er days ahead. As we make our way 
through this period, you can be sure 
your electric cooperative will be there 

to keep the lights on. 
Electric cooperatives know some-

thing about coming out of the dark-
ness. Bringing light to the rural coun-
tryside was at the very heart of the 
cooperative mission in the 1930s and 
‘40s. In 1936, only a quarter of Penn-
sylvania’s farms had electricity because 
private power companies saw no profit 
in serving these sparsely populated 
regions. It took the collective efforts 
of rural residents banding together to 
bring electric power to the country-
side. They created electric cooperatives 
to power their homes and farms in a 
movement that forever changed the 
rural landscape. 

That mission to keep the lights on 
continues today. Driven by an inher-
ent understanding of their history, 
Pennsylvania’s cooperatives, including 
yours, strive to maintain a reliable  
and affordable flow of power to their 
more than 600,000 rural consum-
er-members. Helping your local elec-
tric cooperative maintain this steady 
supply of power is Allegheny Electric 
Cooperative, Inc., the wholesale ener-
gy provider for Pennsylvania’s  
13 electric distribution cooperatives 
(and one in New Jersey). This year 
marks Allegheny’s 75th anniversary 
(you can read more about Alleghe-
ny’s story in this month’s Penn Lines). 
Through ownership interests in nucle-
ar and hydroelectric facilities, along 
with various energy supply agree-
ments, Allegheny provides the power 
that is delivered to your home by your 
local electric cooperative. 

For 75 years, Allegheny and the 

electric cooperatives of Pennsylvania 
and New Jersey have worked together 
to make sure you have the power you 
need, when you need it. On the rare 
occasion that the power does go out, 
these community-focused organiza-
tions are at their very best. Serving 
some of the toughest terrain in the 
Commonwealth, cooperatives take 
special pride in getting the lights back 
on as soon as they can — no matter 
what Mother Nature throws at them. 
For energy providers, the work must 
continue — especially in a crisis.

Electric cooperatives play a critical 
role in responding to emergency situa-
tions, keeping power flowing to homes 
and hospitals. This past year, that has 
included the COVID-19 pandemic. 
Deemed essential workers, electric 
cooperative personnel were among 
the first to respond to the coronavi-
rus. They quickly mobilized to ensure 
the safety of cooperative employees, 
consumer-members, and their com-
munities. To ensure energy needs were 
continually met, cooperatives initiated 
remote operations, developed stag-
gered work schedules, and instituted 
social distancing measures at their 
offices and with their line crews.

Throughout the crisis, cooperative 
efforts have gone a long way to-
ward keeping communities safe and 
connected. We can be sure electric 
cooperatives will be there to power us 
through this long winter, and whatev-
er the new year brings. After all, they 
know something about coming out  
of the darkness. Brighter days lie 
ahead. l

Frank M. Betley
President & CEO
Pennsylvania Rural Electric  
Association
Allegheny Electric  
Cooperative, Inc.
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uct was procured in terms of dollar 
value were California ($345 million) 
and Michigan ($197 million).

Guests banned from 
Punxsutawney Phil 
ceremony 

The Inner Circle of the Punxsutaw-
ney Groundhog Club has announced 
that weather prognosticator Punx-
sutawney Phil will appear live on 
Groundhog Day, Feb. 2, but in-person 
attendance by guests has been canceled 
as the potential health risks related to 
COVID-19 are too great to overcome.

Event organizers are planning sev-

eral live internet, website and virtual 
events in place of the traditional 
in-person events. Those will be avail-
able online at groundhog.org. Organiz-
ers hope to return to in-person events 
on Feb. 2, 2022.

Study shows rural residents 
want broadband, are willing 
to pay more for it

 The Center for Rural Pennsylvania 
recently published the results of a new 
study done by Penn State University 
professors looking at rural Pennsyl-
vania residents’ willingness to pay for 
broadband service and the existing 
price differences they pay for service. 

“This research, along with the 
(continues on page 18)

Farm Show favorite 
canceled due to pandemic

The Pennsylvania Farm Show, which 
was moved to a virtual event several 
months ago due to the COVID-19 pan-
demic, recently canceled the popular 
butter sculpture. The virtual Farm 
Show will take place Jan. 9-16.

“Pennsylvania is experiencing a 
resurgence of COVID-19 cases with 
higher daily case counts than we saw in 
the spring,” Agriculture Secretary Rus-
sell Redding explained. “While we are 
heartbroken to have to cancel popular 
features of our annual Farm Show, we 
simply cannot afford to compromise 
the health and safety of our staff, the 
sculptors who would have to travel to 
Harrisburg, and those involved in re-
cording and broadcasting virtual events.

“The 2021 virtual show will go on. 
Our focus will continue to be provid-
ing educational, engaging, 100% vir-
tual stories, pre-recorded video tours, 
and lively, issue-oriented conversations 
that invite Pennsylvanians, wherever 
they are, to encounter agriculture for 
the first time or to see it from a whole 
new perspective from the safety of 
their homes.”

The annual butter sculpture is 

KEEPINGCURRENT

News from across the Commonwealth

sponsored by the American Dairy As-
sociation North East. Its purpose is to 
highlight dairy and the dairy industry’s 
importance to the Commonwealth’s 
economy.

For more information about the 
2021 Virtual Pennsylvania Farm Show, 
go to farmshow.pa.gov.

Pennsylvania provides food 
for USDA programs

Pennsylvania provided 8.1% of the 
total pounds of food purchased and 
distributed through the U.S. Depart-
ment of Agriculture (USDA) Food 
and Nutrition Service Programs in FY 
2019. Once known as commodities, 
the American-grown and processed 
products purchased by the USDA food 
programs are distributed nationally.

In 2019, the USDA bought nearly  
2 billion pounds of products at a cost of 
nearly $1.9 billion. This included raw 
food products such as meats, vegetables, 
and fruits, products used in processed 
foods, as well as finished products in-
cluding cereal, crackers, and pasta.

Of these products, 158,519,968 
pounds were procured from Pennsyl-
vania at a cost of $136,448,715. The 
only two states from which more prod-



ADVERTISEMENT

A compound that triggers weight loss in 
the abdomen has been used safely in France 
for years. It is now available in the United 
States without a prescription.

The pill contains ingredients that not 
only burn belly fat... but... also help maintain 
healthy cholesterol levels.

Plus, at just two dollars per daily dose, it’s 
very affordable.

Today marks the nationwide release 
of this pill in the United States. It’s being 
offered by the Applied Scientific Research 
Center in Colorado. The U.S. brand name of 
this pill is OxiTrim.

Clinical results show dieters can lose up 
to 5 inches from their waistline within just 8 
weeks of daily use. That’s because OxiTrim 
works to enhance the body’s ability to burn 
a specific type of fatty acid found in the 
abdomen.

OxiTrim does not contain stimulants or 
dangerous chemicals. The active ingredients 
have a track record of safety showing no 
harmful side effects.

France’s Weight  
Loss Breakthrough

In 2013, scientists announced a pill that 
facilitates weight loss in the abdomen. 
It contains a combination of ingredients 
shown to enhance the metabolism’s ability 
to burn belly fat.

Since then, it has become a popular diet 
pill in France and Germany. Sales continue 
to climb as new people discover how well 
the product works. 

Michael Kenneth, President of the Applied 
Scientific Research Center is not surprised 
by the popularity. He says, “The pill is safe. 
It’s effective. It works fast. Plus, it costs less 
than a cup of coffee per day.”

“And now, we’re making it available 
in America under the new brand name 
OxiTrim. We can’t wait to receive feedback 
from first time users. We know dieters are 
going to love this pill,” he added.

Double Blind Clinical Results
A double blind clinical study was 

conducted on OxiTrim’s active ingredients. 
The study was reviewed and analyzed by 
scientists from the University of California, 
Davis.

The findings were then published in 
the Journal of Medicinal Food... and... the 
Obesity Journal.

Participants were given either a placebo... 
or else... OxiTrim’s active ingredients 
twice per day for 8 weeks. They then ate a 
normal 2,000 calorie diet and walked for 30 
minutes, 5 days a week.

The results were stunning.
Those who took the active ingredients 

lost almost 4 times more weight than the 
placebo group. Even more exciting was 
the quantity of inches they lost from their 
waistline.

The group taking OxiTrim’s 
active ingredients lost almost 5 inches of 
belly fat. That’s equal to 2 pants sizes for 
men... and... 4 to 6 dress sizes for women.

The pill even helped maintain 
healthy cholesterol and blood sugar levels. 
This is especially good news for anyone who 
is overweight, given the health risks they 
often face.

How It Works
The active ingredients in OxiTrim trigger 

weight loss in a way scientists have not 
seen before. Research shows they activate a 
protein in the body that breaks down fatty 
acids found in abdominal fat.

“You can think of OxiTrim as a match that 
lights the fuse in belly fat,” said Kenneth. 
“This fuse effects metabolic rate which 
results in enhanced fat loss around the mid 
section and other parts of the body, too.”

Kenneth also said, “Dieters should know 
OxiTrim is made from natural plant extracts. 
It is not a drug. It does not contain any 
stimulants or dangerous chemicals either.”

“Plus, unlike a lot of other diet pills, 
OxiTrim won’t increase your heart rate or 
make you anxious. In fact, you won’t even 
know you’re taking it until you begin to see 
a slimmer waistline,” he added.

Approved By Top Doctors
“The advanced ingredients found in 

OxiTrim have been used successfully in 
France for years. The clinical trials show 
they can burn fat fast for those with a few 
extra pounds to lose.” — Dr. Ana Jovanovic.

“OxiTrim is the most exciting 
breakthrough in natural weight loss to date. 

It’s a proven pill for men and women who 
want to cut pounds of belly fat.” — Dr. M. 
Usman, M.D.

“I have reviewed the research and 
have decided to recommend OxiTrim to 
overweight people. That’s because OxiTrim 
doesn’t just reduce weight, it helps maintain 
healthy cholesterol and triglyceride levels, 
too.” — Dr. Ahmad Alsayes.

110% Money Back Guarantee
Amazing feedback from users of OxiTrim 

has generated a wave of confidence at 
the company. So much so that they now 
offer OxiTrim with a 110% money back 
guarantee.

The company’s president, Michael 
Kenneth says, “We’ve seen how well it 
works. Now we want to remove any risk for 
those who might think OxiTrim sounds too 
good to be true.”

Simply take the pill exactly as directed. 
You must enjoy fast and impressive weight 
loss. Otherwise, return the product as 
directed and you’ll receive 100% of your 
money back plus an extra 10%.

How To Get OxiTrim
Today marks the official n a t i o n w i d e 

release of OxiTrim in America. And so, the 
company is offering a special discount 
supply to every person who calls before 
inventory runs out.

A Regional Order Hotline has been setup 
for local readers to call. This gives everyone 
an equal chance to try OxiTrim.

The Order Hotline is now open. All you 
have to do is call TOLL FREE 1-888-303-
9543. Then provide the operator with 
the special discount approval code: OTD21. 
The company will do the rest.

Initial supplies of OxiTrim are limited. 
Those who don’t call soon may have to 
wait until more inventory is produced. This 
could take as long as 6 six weeks.

Popular French Diet Pill 
Goes On Sale Nationwide
Clinical study shows active ingredients trigger weight 
loss in the abdomen without harmful side effects; 
guaranteed results or get 110% of your money back

Sales Frenzy: The newly released OxiTrim 
pill from France is set to break sales records 
nationwide this week. In clinical studies, 
users taking the pill’s active ingredients 
lost up to 5 inches from their waistline in 8 
weeks without strict dieting.

Now available in the U.S. without a prescription!

THESE STATEMENTS HAVE NOT BEEN EVALUATED BY THE FOOD AND DRUG ADMINISTRATION. THIS PRODUCT IS NOT INTENDED TO DIAGNOSE, TREAT, CURE OR PREVENT ANY DISEASE. ALL DOCTORS MENTIONED 
ARE REMUNERATED FOR THEIR SERVICES. ALL CLINICAL STUDIES ON OXITRIM’S ACTIVE INGREDIENT WERE INDEPENDENTLY CONDUCTED AND WERE NOT SPONSORED BY THE MAKERS OF OXITRIM.
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Electricity is a simple concept to 
understand — you flip a switch 
or insert a plug into an outlet 

and voila, good things happen. Your 
light comes on. Your coffee is hot. Your 
phone is charged. Your garage door 
goes up so you can leave for work. But 
how that all happens is a more difficult 
concept to wrap your head around.

In its simplest terms, the “how” 
of electricity can be compared to the 
country’s highway system that brings 
a new coffeepot to your doorstep 
so you can continue to have your 
morning cup of joe. Chances are, your 
new coffeepot is waiting for you at a 
warehouse near a major, multi-lane 
highway. By phone or online, you let 
the company know you want to trade 

some of your money for one of its cof-
feepots. The coffeepot leaves the ware-
house by way of the large highway, 
exiting that highway at a narrower, 
less busy highway, followed eventually 
by traveling down your county road 
before arriving at your house. 

That’s the same path that electricity 
takes — it moves from the warehouse 
(the generation plant), down a series 
of ever-smaller highways (transmis-
sion lines and substations) until it 
finally arrives at your home via a small 
county road (the distribution cooper-
ative’s service lines that provide power 
to residences and businesses in rural 
Pennsylvania). 

This year, your electric cooperative’s 
generation/transmission provider — 
Harrisburg, Pa.-based Allegheny Electric 
Cooperative, Inc. (Allegheny), — is 
celebrating its 75th anniversary, many 
times referred to as a “diamond anniver-
sary.” Every electric cooperative mem-
ber is familiar with their local electric 
cooperative, and many could describe 
where the nearest cooperative substation 
is located. Few could trace their power 
all the way back to its generation source.

Cooperation 
In Pennsylvania, approximately two-

thirds of all electricity that flows to 
approximately 230,000 rural electric 
cooperative member homes and busi-
nesses is generated at power plants 

Allegheny celebrates 75 years of providing power 

0/7%2&5,�0,!.4��!LLEGHENY�%LECTRIC�
Cooperative, Inc., generates about 60% of the 
ELECTRICITY�NEEDED�BY�0ENNSYLVANIA�AND�.EW�
*ERSEY�COOPERATIVES�THROUGH�ITS�����OWNERSHIP�
share in the Susquehanna Steam Electric Station, 
a nuclear power plant near Berwick, Pa.
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owned by Allegheny, a wholesale pow-
er supply cooperative formed in 1946 
to serve 13 Pennsylvania cooperatives 
plus one in New Jersey. Most of the 
remaining electricity needed by coop-
erative members is purchased on the 
PJM-operated open market through 
Allegheny, which is governed by an 
elected board of directors comprised of 
one member of the board of directors 
from each of the 14 cooperatives it 
serves.

“Incredible changes have taken place 
in the industry since Allegheny’s first 
board meeting in 1946,” says Frank 
Betley, president & CEO of Allegheny 
and the Pennsylvania Rural Electric 
Association (PREA), the statewide 
organization representing the Pennsyl-
vania and New Jersey electric coopera-
tives. “Allegheny was formed as a way 
to purchase power at a more reason-
able cost than when each cooperative 
purchased it individually. In the years 
since then, Allegheny has transitioned 
from buying all of the power needed 
by the cooperatives to owning the 
majority of our generation.”

The one thing that has not changed, 
however, is the organization’s goal of 
supplying safe, reliable and affordable 

electricity to cooperative members, 
Betley emphasizes.

“We meet nearly 70% of our gen-
eration needs from our own clean, 
carbon-free resources, including a 10% 
ownership share in a nuclear power 
plant — the Susquehanna Steam Elec-
tric Station — and a hydro plant — the 
Raystown Hydroelectric Project, along 
with long-term contracts with the New 
York Power Authority for hydropower 
generated there,” Betley notes. “That 
means we are not at the mercy of the 
price changes often reflected in the 
open market, and it is one of the major 
reasons we have continued to be among 
the most competitively priced electrici-
ty providers through the years.”

Allegheny’s first board meeting was 
held in the summer of 1946, but the 
history of the wholesale power supplier 
begins more than a decade earlier. Only 
a small percentage of Pennsylvania’s ru-
ral residents had access to electricity in 
the early 1930s. In an effort to increase 
that number, President Franklin D. 
Roosevelt established the Rural Elec-
trification Administration by executive 
order in 1935, which led to the subse-
quent formation of rural electric coop-
eratives. Even though the availability of 
electricity grew across the rural areas, 

the price of wholesale electricity being 
purchased by each cooperative for its 
members was significantly higher than 
the U.S. average, leading to higher elec-
tricity bills for cooperative members. 

Early mission
“Pennsylvania cooperatives, realizing 

there would be a cost savings associated 
with buying in bulk, voted to form a 
wholesale power purchasing coopera-
tive to buy power for all of them,” says 
Jay Grove, chairman of the Allegheny 
board and a member of the Gettys-
burg-based Adams Electric Coopera-
tive. “The reason Allegheny was created 
was to help lower the cost of power 
for local co-ops. It continues to do just 
that. It also means the local co-ops can 
better control their own destinies by 
being in control of their power supply.” 

The first formal step toward the 
creation of what would become Al-
legheny Electric Cooperative, Inc. was 
taken on March 17, 1944, at a PREA 
meeting. (PREA was established by 
the cooperatives in 1942 and its board 
is also made up of one director from 
each electric cooperative in Pennsylva-
nia and New Jersey.)

Early on, private power companies 
showed little interest in serving rural 



order of business being to begin negoti-
ating with private power companies to 
purchase power for the electric coop-
eratives at a discounted price. Within a 
year, the private power companies had 
agreed to a deal that would save Penn-
sylvania and New Jersey cooperatives 
(and ultimately, their members) about 
20% of what they had been paying. 

Working together, Allegheny and 
PREA soon hired their first full-time 
manager, who was asked to work with 
the General Assembly on territorial 
legislation that would prevent private 
power companies from taking over 
territory in rural areas that had been 
designated for cooperatives. It wasn’t 
until 1974 that legislators eventually 
passed a bill that defined rural electric 
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customers, due mostly to the long 
distances they would have to string 
lines for only a few customers, making 
it financially less lucrative than more 
populated areas. Once the formation 
of Allegheny was announced, however, 
the private power companies attempt-
ed to stop the incorporation of the 

-/.%93!6).'�!'2%%-%.4��!������AGREE-
ment between Allegheny Electric Cooperative, 
)NC���AND�THE�.EW�9ORK�0OWER�!UTHORITY��.90!	�
has saved member cooperatives an estimated 
�����MILLION�COMPARED�TO�THE�COST�OF�BUYING�
POWER�FROM�OTHER�SOURCES��4HE�.IAGARA�0OWER�
0ROJECT��BELOW��IS�ONE�OF�.90!�S�HYDROELECTRIC�
projects.

new cooperative. The subsequent law-
suit went to the state Supreme Court, 
which ruled in favor of the coopera-
tives. Soon thereafter, the state granted 
a charter to Allegheny.

The first official meeting of the new 
generation and transmission coopera-
tive was held in July 1946 with the first 

,)'(4�4(%�7!9��)N�COORDINATION�WITH�!LLEGHENY�%LECTRIC�#OOPERATIVE��)NC���ELECTRIC�COOPERATIVES�IN�
0ENNSYLVANIA�AND�.EW�*ERSEY�DISTRIBUTED�NEARLY�A�MILLION�ENERGYEFlCIENT�,%$�LIGHTBULBS�FREE�TO�ALL�
COOPERATIVE�MEMBERS�WITHIN�THE�TWO�STATES�IN�������4HE�PROGRAM�WAS�DESIGNED�SO�THAT�CONSUM-
er-members who switched out old incandescent lightbulbs would save energy for many years, lower-
ing supply needs during peak demand periods, ultimately driving down energy costs for all members.
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2%.%7!",%�%.%2'9��4HE����TH�CONSUMEROWNED�RENEWABLE�ENERGY�PROJECT�INTERCONNECTED�WITH�
0ENNSYLVANIA.EW�*ERSEY�COOPERATIVE�LINES�IS�OWNED�BY�!NDREW�(ARDING��'ILLET��A�MEMBER�OF�4RI
#OUNTY�2URAL�%LECTRIC�#OOPERATIVE��4HE�����KILOWATT�SOLAR�SYSTEM�WAS�PUT�INTO�SERVICE�IN�&EBRUARY�
2020. Currently, more than 700 consumer-member-owned renewable energy projects have been 
interconnected with cooperative lines in cooperation with Allegheny Electric Cooperative, Inc.

(continues on page 16)

P
H

O
TO

 P
R

O
VI

D
E

D
 B

Y 
TR

I-C
O

U
N

TY
 R

EC

cooperative territories and allowed 
electric cooperatives to continue 
serving the areas where they had been 
providing power.

One of the early actions by the Al-
legheny board continues to be finan-
cially beneficial today. In 1966, Allegh-
eny entered into a long-term, low-cost 
power supply agreement with the 
Power Authority of the State of New 
York (now known as the New York 
Power Authority or NYPA). Since then, 
this agreement has saved Pennsylvania’s 
member cooperatives an estimated 
$414 million compared to the cost of 
buying power from other sources.

In a bid to control their own future, 
Allegheny researched a number of 
possible power supply sources and 
eventually purchased a 10% ownership 
of the Susquehanna Steam Election Sta-
tion (SSES), a nuclear power plant near 
Berwick. Unit 1 of SSES began com-
mercial operation in June 1983 while 
Unit 2 came on-line in February 1985. 
Today, the nuclear power plant pro-
vides approximately 60% of the annual 
power needs of Pennsylvania and New 
Jersey cooperatives. Now operated by 
Talen Energy Corporation, the facility 
set a generation record in 2019, sending 
20,919 gigawatt-hours of electricity to 
the grid with no unplanned outages for 
either unit. 

Allegheny also built a small hydro-
electric project at Raystown Lake near 
Huntingdon, Pa. The hydroelectric 
project at Raystown Lake began com-

mercial operations in 1988. In recent 
years, it has provided 2.5 to 3.5% of the 
cooperatives’ power needs each year. 

Energy initiatives
During the same time frame as SSES 

and the Raystown Hydroelectric Project 
were in the planning and construction 
stages, Allegheny was exploring other 
ways to provide affordable, reliable 
power to member cooperatives. 

“Over the years, we’ve seen an in-
crease in renewable sources of power 
and the deployment of smart meters, 
and have come to realize that the most 
cost-effective kilowatt-hour is the one 
that is never generated,” Betley ex-
plains. “As a result, we’ve focused on 
the development of energy efficiency 
initiatives.”

In 1983, a pilot project at three 
Pennsylvania electric cooperatives 
revealed direct control of home electric 
water heaters could be used as a way 
to smooth out peak periods of electric 
use to reduce monthly demand charges 
for cooperatives. Electricity is the most 
expensive during peak use periods, so 
curbing demand during those periods 
reduces costs for cooperatives (and thus 
the members).

This led to the launch of Allegheny’s 
effort to manage electric loads during 
peak periods, known as the coordinat-
ed load management system, in 1986. 
Since then, this initiative, known by 
some members as “the water heater 
program,” has resulted in a total savings 
to cooperatives of nearly $155 million 
in avoided purchased power costs, 
and has been recognized as a model of 
energy efficiency and demand response 
innovation. 

“The coordinated load management 
system works because cooperatives, 
which are member-owned, are focused 
on keeping power costs affordable for 
members, not maximizing profits,” 
explains Todd Sallade, PREA/Alleghe-
ny vice president — power supply & 
engineering. 

In more recent action, in 2006, 
Pennsylvania and New Jersey coopera-
tives began partnering with Allegheny 
to coordinate the interconnection of 
consumer-owned, renewable energy 
projects to cooperative lines. According 
to Sallade, as of the end of December 
2020, more than 700 projects, includ-
ing solar arrays, wind turbines, anaer-
obic digesters and one hydro facility, 

-!.!').'�4(%�,/!$��!LLEGHENY�STAFF�MEM-
bers in Harrisburg work with local cooperatives 
to reduce the use of electricity during periods 
of peak demand, leading to lower costs for all 
cooperative members.
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Build a simple solar window heater 
project with your kids

By James Dulley

Dear Rhonda: Building a simple 
solar window heater yourselves would 
be a wonderful project for your chil-
dren and you to learn about solar 
energy and conservation — and it will 
actually lower your heating bills.

There are two basic types of solar 
heating systems. A passive one uses just 
the sun’s heat to create the movement of 
heated air or water into your house or a 
collector. An active system uses electric 
fans or pumps to move the heat.

In order to keep your solar project 
as simple and inexpensive as possible, 
building a passive solar window heater 
is your best option. On a sunny winter 
day, the amount of free, solar-heated 
air flowing out can easily keep a medi-
um-size room warm.

The fact that warm air is less dense 
and rises above cooler air is the con-
cept behind a passive solar system. 
Inside the solar window heater, cooler 
room air comes in a lower opening. As 
it is heated by the sun, it becomes less 
dense and naturally flows out an upper 
opening into your room. In order to 
increase the warm air output, install a 
small electric fan to move even more 
room air through the window heater.

The simplest basic design of a win-
dow heater is a long, shallow box 
about the width of the window. A 
horizontal plywood board of the same 
width is placed in between the top and 
bottom to divide it in half to create 
two horizontal chambers. This divider 
board is slightly shorter so it leaves a 

SMARTCIRCUITS

gap for the air to flow around it.
Cover the top of the box with a clear 

plastic acrylic sheet so the sun shines 
in through it onto the divider board. 
Use weatherstripping to create an air-
tight seal to the open top of the box. 
The solar heater box is tilted down so 
the gap at the bottom is below the end 
in the window.

When the sun shines in and heats the 
divider/collector and air in the upper 
chamber, it naturally flows out into 
the room. This continually draws cool 
room air in the bottom chamber to cir-
culate over the collector. After the sun 
goes down or on cloudy days, close the 
window to block the air flow or it will 
run in reverse and cool the room.

Make it 2 feet wide and either 4 or 
8 feet long to best utilize standard size 
lumber. A total depth of the box of 
about 10 inches is adequate. With the 
thickness of the divider/collector board 
and insulation, this will create roughly 
two 4-inch high air flow chambers, one 
above the other.

The heated air output can be 
increased by attaching several strips of 

1/2-inch aluminum angle to the divider/
collector. These angle strips provide 
more solar surface area and create air 
turbulence for better heat transfer to 
the room air flowing through it. Paint 
the divider/collector flat black to absorb 
the most solar heat.

It is important to line the entire box 
with 3/4-inch rigid foil-backed ure-
thane foam insulation to minimize heat 
loss back outdoors. Paint the exposed 
foil backing in the upper chamber flat 
black, but leave the lower chamber 
foil unpainted. Use closed-cell, adhe-
sive-backed foam weatherstripping to 
seal the clear top to the wooden box.

Design the end that mounts in the 
window so the clear top is tilted at about 
45 degrees. It can be mounted on any 
side of the house other than north, but 
the south and west are most effective. l

Dear Jim: With COVID-19 and 
social-distancing, I want to do 
some educational projects at 

home with our kids. What would be a 
good, fairly simple solar energy project 
to start with? — Rhonda J.

Have a question for Jim? Send 
inquiries to James Dulley, 
Penn Lines, 6906 Royalgreen 
$RIVE��#INCINNATI��/(�������OR�
visit www.dulley.com.
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My final year with co-op 
will be a busy one
By Craig Eccher

From the President & CEO

WITH 2020 and its numerous chal-
lenges officially behind us, I’d like to tell 
you about what’s in the works at your 
electric cooperative in this new year.

One thing you can count on every 
year is that Tri-County will continue to 
focus on ongoing initiatives designed 
to produce the best possible consumer 
experience for our members.

We have a very aggressive pole re-
placement program in 2021 and expect 
to replace roughly 2,000 poles, while 
also rehabilitating our worst-perform-
ing circuits. We have increased fund-
ing for vegetation management in an 
effort to reduce the potential for power 
outages caused by diseased and dying 
trees along our rights of way. 

We will continue to invest in 
technology by strategically installing 
“smart” circuit breakers and expand-
ing system-monitoring capabilities in 
additional substations this year. Our 
fiber project will provide the commu-
nications backbone that enables this 
expansion of smart technology.

We will be stringing close to 600 miles 
of fiber-optic line across our service 
territory in 2021, including completion 
of the fiber backbone along our three-
phase electric network, which will 
connect all of the cooperative’s substa-
tions and offices. This will dramatically 
upgrade communications to our substa-
tions, providing for more efficient and 
effective operations. 

Additionally, we will be installing fiber 
throughout areas served by our Ulysses, 
Harrison Valley, Galeton and Germania 
substations in 2021. This will allow 
us to make fiber-to-the-home internet 

service available in the Ulysses, Harrison 
Valley, and Galeton areas this year, and 
in the Germania area in early 2022.

We will also be expanding our 
appliance rebate program this year 
to include rebates for members who 
purchase electric vehicles and charging 
stations. To more effectively communi-
cate our service offerings and programs 
to the membership, we will soon be 
unveiling our redesigned interactive 
website and have also been working to 
enhance our social media presence.

By mid-year, we plan to break ground 
on our new headquarters, which will 
house Tri-County Rural Electric and 
Tri-Co Connections personnel. The 
new building, which will be located 
between Mansfield and Wellsboro, 
will provide much-needed space and 
accommodate future expansion needs. 

Finally, I want to let all of you know 
of my plans to retire in May. I gave 
notice to the board of directors of my 
retirement intentions months ago, and 
the board has been working rigorously 
on a search for my replacement. 

This is somewhat bittersweet, since 
my career with the cooperative has 
spanned almost 30 years. I have made 
many good friends over those years and 
have seen many changes. I believe most 
have been for the good. It’s been a plea-
sure working with a fantastic group of 
talented employees, a progressive board 
of directors, and, most importantly, the 
great membership base that holds dearly 
the values of rural life. I thank you all 
for the privilege of leading such a great 
cooperative and hope to see many of you 
as I travel throughout the territory. l
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Rural Electric  

Cooperative, Inc.

One of 14 electric cooperatives  
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ELECTION BY MAJORITY  — it’s 
what makes America a democratic 
nation. It’s also one of the hallmarks of 
membership in a rural electric coop-
erative.

As a member, you can take an active 
role in the democratic process by run-
ning for a seat on Tri-County’s board 
of directors. Or you can exercise your 
democratic rights by simply voting in 
your district’s election.

This year, Tri-County will hold 
director elections for Districts 1, 4 and 
7, currently served by directors Jerome 
Sasala, Dr. James Davis, and Alston 
Teeter, respectively.

Duties of a director
Directors are responsible for devel-

oping co-op policies and long-range 
plans. They voice members’ con-
cerns and make recommendations to 
Tri-County’s management staff.

Nine directors comprise Tri-County’s 
board. Each board member represents 
a specific area within the co-op’s 
service territory, as the accompanying 
map illustrates.

Directors serve three-year terms. 
Elections take place on a rotating 
basis, with three of the co-op’s nine 
districts voting each year.

Candidates must be able to attend 
monthly board meetings held in the 

co-op’s Mansfield office the fourth 
Tuesday of each month. In addition, 
directors are required to attend various 
training courses and educational 
workshops, as well as state and region-
al director functions.

To be eligible for director candida-
cy, you must also meet all guidelines 
listed in the cooperative’s bylaws, 
which can be viewed online by visiting 
tri-countyrec.com. A copy of the by-
laws can also be obtained by contact-
ing the cooperative or by visiting the 
co-op’s Mansfield office.

To serve on the board, you must be  
a member and a bona fide resident 
of the district you seek to represent. 
You cannot be a close relative of a 
Tri-County employee or board mem-
ber.

Townships scheduled to 
elect directors in 2021
District 1:�(OMER��+EATING��0ORTAGE��
3UMMIT��3YLVANIA�AND�7HARTON�IN�0OTTER�
#OUNTY��'ROVE�AND�,UMBER�IN�#AMERON�
#OUNTY��,IBERTY�AND�.ORWICH�IN�-C+EAN�
#OUNTY�

District 4:�#HATHAM��#LYMER��$EERlELD��
$ELMAR��&ARMINGTON��'AINES��-IDDLEBURY��
.ELSON��/SCEOLA�AND�3HIPPEN�IN�4IOGA�
#OUNTY�

District 7:�!THENS��2IDGEBURY��3MITH
lELD��3OUTH�#REEK�AND�5LSTER�IN�"RADFORD�
#OUNTY�

Election procedures
Residential members from Districts 

1, 4 or 7 interested in running for a 
position on the cooperative’s board 
of directors must be nominated by a 
petition signed by at least 15 members 
residing in the candidate’s respective 
district. Petitions and further instruc-
tions are available by contacting Britta-
ny Hopkins at the Tri-County office at 
570-662-2175 or 1-800-343-2559.

Petitions must be received by 
Monday, March 29, in order to be 
considered. The election of directors 
will be conducted via mail-in ballots; 
therefore, adequate time is needed 
for the petitions to be received and 
reviewed by the cooperative’s election 
and credentials committee.

Qualified candidates will also be asked 
to submit a brief biography, which will 
be published in Penn Lines. l

Official notice of director elections
Candidates sought for Districts 1, 4 and 7

SmartHub: Manage your account from anywhere
3MART(UB��4RI#OUNTY�S�ONLINE�BILL�PAYMENT�AND�ACCOUNT�MANAGEMENT�PROGRAM��LETS�YOU�
MANAGE�ALL�ASPECTS�OF�YOUR�ACCOUNT�ONLINE�OR�WITH�YOUR�MOBILE�DEVICE�

WITH SMARTHUB, YOU CAN:
k View bills online  
k View billing history 
k�#HANGE�ACCOUNT�INFORMATION 
k�2ECEIVE�BILLING�NOTIFICATIONS 
k�0AY�YOUR�BILL�ONLINE�USING�YOUR�CHECKING�ACCOUNT��CREDIT�OR�DEBIT�CARD 
k�2ECEIVE�A�PAPERLESS�BILL 
k�!CCESS�YOUR�ACCOUNT�INFO�ON�YOUR�SMARTPHONE�OR�TABLET 
k�2EPORT�POWER�OUTAGES 
k�-ONITOR�YOUR�DAILY�ELECTRIC�USE�WITH�AVERAGE�DAILY�CONSUMPTION�GRAPHS��
3IGNING�UP�FOR�3MART(UB�IS�EASY��6ISIT�OUR�WEBSITE��TRICOUNTYREC�COM��CLICK�ON�THE� 
3MART(UB�ICON�AND�FOLLOW�THE�REGISTRATION�INSTRUCTIONS��4HE�3MART(UB�MOBILE�APP�IS�AVAIL
ABLE�FOR�DOWNLOAD�THROUGH�YOUR�APP�STORE�
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EVEN WITH the advances of our com-
puterized outage management system, 
members still play a vital role in the 
co-op’s power restoration efforts.

The first thing you want to do when 
you lose power is call the cooperative 
at 1-800-343-2559 to report the outage. 
You can also report outages through 
our SmartHub application. Please do 
not report the outage through Face-
book because it is not monitored at all 
times.  

When you call in to report an outage, 
the more information you are able to 
provide, the sooner Tri-County can 

have you and your neighbors back in 
service.

Here are simple steps to follow when 
an outage occurs:

1. Never attempt to fix or move an 
electric line yourself. Fallen lines often 
remain energized. Contact with live 
wires can result in injury or death.

2. Check your circuit breakers and 
fuses. If nothing appears out of the 
ordinary, call the cooperative.

3. Call 1-800-343-2559 to let us 
know you are out of power, or report 
the outage through the SmartHub 
application.

4. If calling to report the outage, be 
sure to provide the telephone number 
of the account that is out of service. 

5. Report when you lost power. Also 
tell us if all or only some of your lights 
are out, or whether your lights are flick-
ering or dim.

6. If possible, tell the Tri-County 
operator whether or not your neighbors 
have electricity.

7. Report if you noticed downed 
lines, trees on electric wires, sparking 
transformers, flashes of light, explosions 
or unusual noises, broken poles, tree-
blocked roadways, car accidents, etc.

Steps for reporting a power outage

&INANCIAL�HARDSHIPS�CREATED�BY�THE�
#/6)$���PANDEMIC�HAVE�CAUSED�
MANY�COOPERATIVE�FAMILIES�TO�STRUGGLE�
KEEPING�UP�WITH�THEIR�ENERGY�BILLS�
9OU�CAN�HELP�SOME�OF�YOUR�NEIGH

BORS�IN�NEED�BY�PARTICIPATING�IN�
4RI#OUNTY�S�&AMILY)N.EED�&UND�
4HIS�VOLUNTARY�PROGRAM�ALLOWS�YOU�

TO�ASSIST�MEMBERS�OF�THE�COOPERATIVE�
WHO�HAVE�DIFFICULTIES�PAYING�THEIR�
ELECTRIC�BILLS��0ARTICIPATING�IN�THE�PRO
GRAM�IS�INEXPENSIVE���LESS�THAN����
A�MONTH���AND�HELPS�UNITE�THE�ENTIRE�
COOP�AS�MEMBERS�HELP�EACH�OTHER�
THROUGH�DIFFICULT�FINANCIAL�TIMES�
CONTRIBUTING IS EASY
4HE�CONCEPT�BEHIND�THE�&AM

ILY)N.EED�&UND�IS�SIMPLE��9OU�
ALLOW�4RI#OUNTY�TO�hROUND�UPv�YOUR�

MONTHLY�ELECTRIC�BILL�TO�THE�NEXT�DOLLAR�
AMOUNT��4HE�DIFFERENCE�BETWEEN�THE�
ROUNDUP�AMOUNT�AND�YOUR�ACTUAL�BILL�
AMOUNT���WHICH�CAN�BE�NO�HIGHER�
THAN����CENTS�IN�ONE�MONTH���GOES�
INTO�THE�FUND�
&OR�EXAMPLE��IF�YOUR�ELECTRIC�BILL�IS�

���������THEN�YOU�WOULD�PAY�������
4HE�EXTRA����CENTS�GOES�INTO�OUR�
MEMBER�ASSISTANCE�FUND�FOR�NEEDY�
FAMILIES�OF�THE�COOPERATIVE�
)N�ADDITION�TO�BEING�A�GREAT�WAY�TO�

HELP�NEIGHBORS�IN�NEED��PARTICIPATING�
IN�THE�PROGRAM�CAN�ALSO�MAKE�BALANC
ING�YOUR�CHECKBOOK�EASIER�
A FEW CENTS CAN MAKE A DIFFERENCE
9OUR�DONATION�OF�LESS�THAN�A�DOLLAR�

A�MONTH�DOESN�T�AMOUNT�TO�A�LARGE�
SUM�OF�MONEY�OVER�THE�COURSE�OF�THE�

Yes! I want to become a volunteer for the Family-In-Need Fund! 
I understand that my bill will be rounded up to the next dollar amount. My total bill will include my monthly contribution to the 
program, and I am responsible for paying that amount. I also understand that to stop donating to the fund, all I need to do is call 
the office and ask to stop.

Name: ___________________________________________Account No.: ________________________________________

Address: ______________________________________________________________________________________________

 _____________________________________________________________________________________________________

Phone: _______________________________________________________________________________________________

Family-In-Need Fund
It’s common cents

YEAR��/N�AVERAGE��A�MEMBER�WOULD�
END�UP�DONATING�ABOUT����ANNUALLY�TO�
THE�PROGRAM�
"UT�YOUR�POCKET�CHANGE��WHEN�

POOLED�WITH�CONTRIBUTIONS�FROM�ALL�OF�
THE�OTHER�PARTICIPATING�MEMBERS�OF�
THE�COOP��CAN�TRULY�MAKE�A�DIFFERENCE�
FOR�A�FAMILY�THAT�HAS�FALLEN�BEHIND�ON�
ITS�ELECTRIC�BILL�
HERE’S HOW YOU CAN HELP
)F�YOU�WOULD�LIKE�TO�HELP�YOUR�

COOP�NEIGHBORS��THE�&AMILY)N.EED�
&UND�IS�AN�EASY�WAY�TO�DO�JUST�THAT��
*UST�FILL�OUT�THE�FORM�BELOW�AND�
ENCLOSE�IT�WITH�YOUR�NEXT�ELECTRIC�BILL��
)F�YOU�DECIDE�YOU�NO�LONGER�WANT�TO�
PARTICIPATE�IN�THE�PROGRAM��JUST�CALL�
THE�OFFICE�AND�ASK�TO�STOP�
4HE�SUCCESS�OF�THIS�PROGRAM�

DEPENDS�ON�THE�GENEROSITY�OF�MEM
BERS��.EIGHBORS�HELPING�NEIGHBORS���
IT�S�THE�COOPERATIVE�WAY��0LEASE�SEND�
IN�YOUR�FORM�TODAY�
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How can we reach you?
PLEASE BE sure to verify that the tele-
phone number that appears on your 
electric bill is accurate and up to date.

If you have replaced your landline 
telephone with a cellphone, or if the 
telephone number on your bill is 
incorrect or missing, please call the 
office at 1-800-343-2559 so we can 
update our records. Also, if your cell-
phone has become your primary tele-
phone, please let us know that, too.

Having an up-to-date phone num-
ber is important to our efforts to com-
municate with you during outages and 
emergencies or when we have other 

questions or concerns. Please take a 
moment to review your bill to make 
sure we can stay in touch.

Members are also encouraged to 
provide us with a valid email address 
for an additional means of commu-
nications. Please note that an email 
address is required to participate in 
our SmartHub application, which al-
lows you to manage your account and 
report outages online or with your 
mobile device, as well as to pre-reg-
ister for high-speed internet service 
through our broadband subsidiary, 
Tri-Co Connections. l

"2/!$"!.$�-),%34/.%��4RI#O�#ONNECTIONS�HOOKED�UP�ITS����TH�HIGHSPEED�INTERNET�CUSTOM
ER�&RIDAY��.OV������IN�0OTTER�#OUNTY��-ARKING�THE�MILESTONE�ARE��FROM�LEFT��4RI#O�#ONNECTIONS�3ENIOR�
60�OF�"USINESS�$EVELOPMENT�"ILL�'ERSKI�AND�#HIEF�4ECHNICAL�/FlCER�!ARON�9OUNG��4RI#O�S����TH�
CUSTOMERS��+AREN�AND�!NDREW�&ELICETTI��AND�4RI#OUNTY�2URAL�%LECTRIC�#OOPERATIVE�DIRECTOR�.ICK�
2EITTER��4HE�&ELICETTIS�ARE�4RI#OUNTY�2URAL�%LECTRIC�#OOPERATIVE�MEMBERS�WHO�RESIDE�IN�'ENESEE��
4RI#O�#ONNECTIONS��4RI#OUNTY�S�BROADBAND�SUBSIDIARY��HOOKED�UP�ITS�lRST�INTERNET�CUSTOMER�IN�!PRIL�
AND�EXPECTS�TO�MAKE�lBEROPTIC�INTERNET�AVAILABLE�TO�ALL�COOP�MEMBERS�WITHIN�THE�NEXT�FOUR�TO�lVE�
YEARS��h7E�ARE�THRILLED�TO�INSTALL�OUR����TH�CUSTOMER��AND�WE�ARE�EXCITED�TO�HAVE�THE�OPPORTUNITY�
TO�CONTINUE�TO�DELIVER�HIGHSPEED��lBEROPTIC�INTERNET�SERVICE�TO�THE�HOMES��FARMS�AND�BUSINESSES�
ACROSS�OUR�SERVICE�REGION�v�SAID�#RAIG�%CCHER��4RI#OUNTY�PRESIDENT���#%/��
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A RIDE  PRESERVED FOR GENERATIONS.
IN  THE  BUILDING MADE FOR GENERATIONS.

Your dream garage begins with limited-time savings  
when you commit during Building Value Days.  
Now through February 28.

800-447-7436 | MORTONBUILDINGS.COM

©2021 Morton Buildings, Inc. A listing of GC licenses is available at mortonbuildings.com/licenses. Certain restrictions apply. Code 615

 _________________________________________
Name

 _________________________________________
Address

 _________________________________________
City

 _________________________________________
State  Zip

 _________________________________________
Email address

 _________________________________________
Name of your electric cooperative

 _________________________________________
Year selected for Youth Tour

 fill out and mail this coupon

Attention Past Rural Electric Youth Tour Students
At least two $1,000 scholarships in memory of Jody Loudenslager are available through the Pennsylvania Rural  

Electric Association Scholarship Trust Fund in Memory of William F. Matson for the 2021-22 college year.

Who is eligible?
The scholarship is available to any college-bound or college student who was selected 

to participate in the Pennsylvania Rural Electric Association (PREA) Youth Tour. Appli-
cants need to furnish necessary aptitude test scores, GPA and financial need information.

Dates to remember
All applications and required information must be received no later than May 7, 2021. 

Finalists will be sent a follow-up questionnaire that must be returned by June 18, 2021. 
Scholarship awards will be announced at the PREA Summer Meeting in July 2021.

How to apply
To receive an application, simply fill out and mail the accompanying coupon to: 

Pennsylvania Rural Electric Association, P.O. Box 1266, Harrisburg, PA 17108-1266.  
If you would like to receive the application via email, please include your email 
address or visit our website, www.prea.com/jody-loudenslager-memorial-scholarship, 
for more information.

Jody Loudenslager, a 1995 Pennsylvania Rural 
Electric Association Youth Tour student from 
Trout Run, Pa., was among the 230 passengers 
killed July 17, 1996, when TWA Flight 800 
exploded shortly after take-off from New York. 
Since Jody was committed to higher education, 
the scholarship was created to honor her and help 
Youth Tour participants with college costs.

NewScholarshipAds.indd   5 12/11/20   1:09 PM

Farms are part 
of our electric 
cooperative.
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TIMELINES

Your Newsmagazine Through the Years

2011

1991

1981

1971

2001

Seventy-five years 
after the story of 
rural electrification be-
gins in northwestern 
Pennsylvania, Penn 
Lines takes a look at 
how electricity spread 
across rural Pennsyl-
VANIA�IN�THE�����S�

Recreation is a 
booming Pennsyl-
vania business that 
does not hibernate 
for the winter. Skiing 
brings many people 
to rural areas, includ-
ing Seven Springs 
Mountain Resort.

Penn Lines�EXAM-
ines the question of 
“Who really controls 
America’s energy?” 
According to a sur-
vey, control of energy 
companies is becom-
ing concentrated in a 
few hands.

Pennsylvania cooper-
atives realize a sav-
INGS�OF�ABOUT��������
a day due to delivery 
OF�.IAGARA�POWER�
over rural electric 
lines. Construction 
began on the hydro 
PLANT�IN������

Gifford Pinchot, a renowned forestry expert, conserva-
tionist, and two-term governor of Pennsylvania (1923-
27 and 1931-35) was among the first to recognize the 

lifestyle disparity that existed between the nation’s farms and 
cities. Pinchot — then the nation’s chief forester — convinced 
President Theodore Roosevelt in 1909 to create a fact-finding 
commission to discuss the problem. The commission’s report 
blasted the lack of electric power in rural areas and suggested 
ways residents could obtain electricity (federally funded hydro-
power projects and/or cooperatives).

Years would pass before President Franklin D. Roosevelt creat-
ed the Rural Electrification Administration (REA) by executive 
order in 1935, but Pinchot never gave up his quest. After taking 
office as governor in 1923, he hired Morris Cooke to conduct a 
Giant Power survey of the Commonwealth. Cooke produced an 
innovative energy development plan based on abundant sup-
plies of power generated from plants built near coal mines. The 
electricity would be pooled and shipped over giant transmission 
lines. Rural residents would obtain power through cooperatives.

This plan drew little legislative interest then, but Pinchot’s goal 
of “lighting up” Pennsylvania finally came to fruition in the late 
1930s, and Cooke — the author of the Giant Power survey com-
missioned by Pinchot — was named the first REA administrator.





  |   JAN UARY 202116

have been interconnected with cooper-
ative lines. The nameplate capacity of 
the projects is close to 10 megawatts.

To help offset a cooperative’s costs in 
the interconnection process, funds from 
PREA’s Renewable Energy Assistance 
Program (REAP) have been used for 
most of the projects. The program 
provides grants to electric cooperatives 
to cover various interconnection and 
transitional costs to help ensure that 
other cooperative consumer-mem-
bers are not required to subsidize the 
installation of an individual cooperative 
member-owned renewable energy sys-
tem. REAP grants are funded through 
the sale of renewable energy certificates 
produced by the Raystown Hydroelec-
tric Project.

In an even more innovative ener-
gy-efficiency program in 2018, the 
cooperatives and Allegheny worked 
together to distribute nearly a million 
60-watt-equivalent LED lightbulbs 
free to all cooperative members within 
the two states (four to each household 
and business). The philosophy behind 

the distribution was that if coopera-
tive members immediately switched 
out four incandescent lightbulbs and 
installed their four new LED light-
bulbs, they would save energy. Lots of 
it. Allegheny staff estimated that if all 
members switched out the bulbs, each 
member would save more than $500 
over the life of the four bulbs. And just 
as importantly, widespread participation 
in the program continues to drive down 
costs for all members as power supply 
needs during peak demand periods fall 
with the substitution of the energy-effi-
cient LED bulbs for older, energy-gob-
bling incandescent bulbs.

Coordination
“All of these things working together 

is what makes the system run,” Sallade 
notes. “From NYPA, the nuclear plant 
and Raystown, to the load management 
program and other, more-recent energy 
efficiency initiatives, the goal has been 
keeping costs down for cooperative 
members. And we’ve been largely 
successful. For many years, Allegheny’s 
generation rates for consumer-mem-
bers have been among the lowest and 

most stable in the region.”
Grove adds, “Working together 

with Allegheny has brought all of the 
co-ops closer. We share common goals, 
concerns, and challenges, and we work 
through them together, learning from 
each other. As we look to the future, I 
am certain local co-ops will continue to 
see the positive impact Allegheny has 
had. It remains strong and true to its 
original purpose of supplying electricity 
to local co-ops at a reasonable rate, and 
that benefits all cooperative consum-
er-members across the state.” 

Many things have changed in the 
power generation and transmission are-
nas over the past 75 years, but coopera-
tives have managed to thrive while other 
businesses have faltered and even failed.

“The energy industry can be volatile, 
and many companies have come and 
gone during the past 75 years,” Betley 
observes. “But because of their mem-
ber-driven focus and ability to adapt to 
changing conditions, cooperatives have 
demonstrated they have staying power. 
Cooperatives are built to last, and  
Allegheny looks forward to the next  
75 years of serving its members.” l

BUILT TO LAST
(continued from page 11)

7!4%2�0/7%2��4HE�2AYSTOWN�(YDROELECTRIC�
0ROJECT�AT�2AYSTOWN�,AKE��OWNED�BY�!LLEGHENY�
Electric Cooperative, Inc., historically provides 
between 2.5 and 3.5% of the electricity needs 
OF�0ENNSYLVANIA�AND�.EW�*ERSEY�COOPERATIVES�
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ENERGYMATTERS

When a big storm knocks out 
power for you and your 
neighbors, there’s a good 

chance help is already on the way from 
electric cooperatives near and far.

That lightning-fast response comes 
from a combination of a centuries-old 
co-op tradition, the latest in weath-
er-forecasting technology, an ingenious 
agreement among electric cooperatives, 
and lineworkers’ spirit of dedication, 
pride, and adventure.

When a power outage is caused by 
an especially severe natural disaster, 
the devastation can be more than your 
local electric co-op can quickly repair 
on its own. That’s when other co-ops 
swoop in, from next door and some-
times, from other states.

Perhaps you’ve seen them. They 
arrive in caravans of utility vehicles 
with military-like precision as part of a 
plan called a “Mutual Aid Agreement.”

The origins of the Mutual Aid Agree-
ment can be traced back to 1844, even 
before there were electric utilities, 
when the first formally organized 
cooperative created a set of operating 
principles that included “Cooperation 
Among Cooperatives.”

When electric co-ops were formed 
in the 1930s, they used that hand-
shake-style working arrangement to 
help each other with repairs after 
severe storm damage. But in the early 
1990s, the Federal Emergency Man-
agement Agency (FEMA) requested a 
more legalistic accounting for the aid it 
provided electric cooperatives.

So electric co-ops, represented by 
the National Rural Electric Cooperative 
Association (NRECA), got together 
with FEMA and the organization for 
city-owned utilities, the American Pub-
lic Power Association, and produced a 
stunningly short contract — it’s exactly 

one page long. The contract says when 
one co-op goes to help another, it will 
charge reasonable rates for the crews 
and equipment.

The simplicity of that arrangement 
fits the tradition of co-ops cooperating 
with each other, says Martha Duggan, 
senior director for regulatory affairs 
with NRECA.

“It is a natural extension of who we 
are,” she says. “Helping each other is 
something we do naturally as part of 
our co-op family and our culture.”

The response to your power outage 
can start days before it even happens, 
with co-ops tracking weather patterns 
that could knock down poles. They 
organize themselves under their own 
state associations, planning for how 
many line crews might be needed and 
where they will come from, and even 
making reservations to house crews.

One recent update to the mutual aid 

procedure was in response to COVID-
19. Duggan explains that keeping line-
workers safe from the virus can mean 
more time and more expense. She asks 
co-op members for extra patience as 
social distancing requirements mean 
changes –– for example, only one line-
worker per truck rather than two, and 
no more bunking multiple lineworkers 
in a hotel room.

In addition to the careful planning 
and procedures, there’s another ingre-
dient to why co-ops come together 
in a crisis so effectively — the line-
workers. When they head out to a 
storm-ravaged area, it’s with a serious 
kind of excitement as they get ready 
to use their skills for a cause they pas-
sionately believe in — restoring elec-
tricity. l

Paul Wesslund writes on consumer and 
cooperative affairs for the National Rural 
Electric Cooperative Association.national

(%,0�)3�/.�4(%�7!9��0ENNSYLVANIA�COOPERATIVES�ARE�PART�OF�A�-UTUAL�!ID�!GREEMENT�THAT�INVOLVES�
cooperative crews assisting other cooperatives when they have significant numbers of outages. 
(ERE��CREWS�WORK�TO�REPAIR�DAMAGES�SUFFERED�IN�"UTLER�#OUNTY�DURING�A�WINDSTORM�IN�MID.OVEMBER��
,INEWORKERS�FROM�.EW�%NTERPRISE�2URAL�%LECTRIC�#OOPERATIVE��2%#	��3ULLIVAN�#OUNTY�2%#��6ALLEY�2%#�
and Adams EC traveled to northwest Pennsylvania to assist cooperatives there.

The co-op community that keeps your lights on
Tradition and pride create effective outage restoration teams

By Paul Wesslund
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policy on all-terrain vehicle (ATV) 
trails on state forest lands due to in-
creased demands for riding opportuni-
ties, legislative action, and the interest 
from local and county governments in 
expanding recreational tourism. The 
changes are effective immediately.

“This policy provides guidance to 
DCNR when acquiring, developing and 
managing lands for ATV use,” DCNR 
Secretary Cindy Adams Dunn said. 
“The major change will allow the care-
ful consideration of strategic new riding 
opportunities on state forest lands to 
connect regional trail systems.”

The previous policy included a mor-
atorium on new trail development, but 
these revisions now authorize DCNR 
to explore the potential for new ATV 
trails and connectors on state forest 
lands. Other changes include:
k   Allowing the secretary to designate 

portions of the state forest road 
system as temporary, seasonal or 
permanent ATV trails.

k   Allowing the department to request 
public comment for projects that 
have broader impacts on the com-
munity/region.

k   Supporting acquisition of lands spe-
cifically for motorized recreation use.
Currently, Pennsylvania has more 

than 260 miles of ATV trails in state 
forests, where ATV riding is allowed 
only on designated trails. There are 
about 285,000 registered ATVs in 
Pennsylvania.

For more information about the trail 
development policy or ATV riding in 
state forests, go to dcnr.pa.gov.

1 Million REAL IDs issued 
in Pennsylvania

The Pennsylvania Department of 
Transportation (PennDOT) recently 
announced it has issued the one mil-
lionth REAL ID in the state.

REAL ID is a federal law that affects 
how states issue driver’s licenses and 
identification cards if they are going 
to be acceptable for federal purposes, 
such as boarding a domestic flight 
or entering a federal building that 
requires identification upon entry. A 
federally acceptable form of identifica-

Center’s 2019 research on broadband 
availability and access, helps answer 
some important questions and claims 
about the digital divide in rural Penn-
sylvania,” said state Sen. Gene Yaw 
(R-Lycoming), chairman of the Center 
for Rural Pennsylvania. “We know 
that broadband is not available to 
many more Pennsylvanians than was 
previously claimed, and now there is 
evidence that rural Pennsylvanians are 
willing to pay for broadband connec-
tions, and, in some cases, are paying 
more than others for the same or slow-
er broadband speeds.”

A survey of nearly 1,500 rural and 
urban Pennsylvania residents in 2020 
asked about the types of technology 
available to respondents, the monthly 
cost of their internet service, their 
home internet speeds and how much 
they would be willing to pay for 25 
megabits per second download speeds.

 According to the Center, the survey 
revealed that 54% of urban respon-
dents have a cable internet connec-
tion compared to about 34% of rural 
respondents, while 17.1% of urban 
respondents and 2.6% of rural re-
spondents have fiber connections. For 
rural residents, dial-up (18.8%), DSL 
(18.6%), and satellite internet (6.3%) 
are more common technology services 
than for urban residents (6.1%, 6.7%, 
and 1.9%, respectively).

Survey results also show that rural 
residents are more willing than urban 
residents to pay at every monthly price 
point under $60 per month, while de-
mand drops off for both sets of respon-
dents at higher rates and then levels off 
at rates greater than $80 per month.

Results of the study, “Broadband 
Demand: The Cost and Price Elasticity 
of Broadband Internet Service in  
Rural Pennsylvania,” is available at 
rural.palegislature.us.

DCNR finalizes ATV trail 
policy in state forests

The Pennsylvania Department of 
Conservation and Natural Resources 
(DCNR) has outlined changes to its 

Keeping Current
(continued from page 6)

tion (a Pennsylvania REAL ID driver’s 
license or identification card, a valid 
U.S. Passport/Passport Card, a military 
identification, etc.) must be used for 
these purposes on and after Oct. 1, 
2021. There is no requirement that any 
resident obtain a REAL ID, and Penn-
DOT continues to offer standard-issue 
driver’s licenses and photo identifica-
tion products.

Customers can obtain a REAL ID by 
presenting documents for verification 
and processing at any driver license 
center. Information about REAL ID 
in Pennsylvania, including frequent-
ly asked questions and documents 
required for REAL ID, can be found at 
penndot.gov/REALID.

New coalition formed to 
advance soil health

Sixteen organizations, including 
government agencies, educational 
institutions and non-governmental 
organizations, have joined to form the 
Pennsylvania Soil Health Coalition. 

The coalition will focus on farm-
er support, educational events, and 
research projects to advance the 
understanding of the critical role 
that improving soil health has for a 
sustainable farm operation and also in 
meeting environmental goals that are 
crucial to climate change mitigation. 

Pennsylvania already is a nation-
al leader in the adoption of no-till 
planting and cover practices, both of 
which are key practices for building 
soil health. The 2017 Census of Agri-
culture reports Pennsylvania is sixth 
in the nation for no-till planting (at 
67%) and third in the nation for the 
percentage of commodity acres planted 
with covers (37.2%). Coalition organi-
zations, however, believe there is still 
room for improvement. l
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%,%#42)#�"53��%LECTRIC�SCHOOL�BUS�PROGRAMS�
are in progress in a few states such as Virginia, 
Maryland and Minnesota, but California leads the 
transition with a goal of replacing all of the state’s 
school buses with electric buses by 2040.

TECHTRENDS

Millions of Americans depend 
on public bus transportation 
every day. Whether you’re 

a child going to school or an adult on 
your way to work, many people rely 
on a bus to take them where they need 
to go.

But most buses in America are die-
sel-powered, which produce harmful 
exhaust fumes when breathed in and 
greenhouse gas emissions that contrib-
ute to climate change. 

Electric buses are an emerging tech-
nology that can help address some of 
the issues caused by diesel-powered 
buses while still providing the same 
quality of transportation to many 
Americans. 

There are two main applications for 
electric bus fleets: school buses and 
public transit. For each application, 
there are three types of electric bus 
technologies that can be used: hybrid 
electric buses, fuel cell electric buses 
and battery electric buses. 

A hybrid electric bus uses both an 
electric motor and a gasoline engine 
that work to power the bus. Electric-
ity is generated through regenerative 
braking to charge a battery connected 
to the electric motor, which lessens 
the need for gasoline. 

Fuel cell electric buses contain 
hydrogen fuel cells, which need to be 
refueled with hydrogen to charge the 
battery that powers the bus. 

A battery electric bus is plugged 
directly into the grid to charge the bat-
tery that fully powers the bus.  

Each of these technologies has its 
own pros and cons. Hybrid electric 
buses are the easiest transition since 
they are closest to traditional die-
sel-powered buses. However, hybrid 

electric buses are heavier than tradi-
tional buses, since they carry both an 
electric motor and a gasoline engine, 
which can reduce passenger vehicle 
capacity. Fuel cell electric buses have 
no tailpipe emissions and hydrogen 
is a renewable resource, but the cost 
is higher than any other electric bus 
technology type. Battery electric buses 
have no tailpipe emissions, are the 
most energy efficient and have low 
operating costs; however, they have a 
more limited driving range than other 
electric bus technology types. 

Generally, electric bus fleets pro-
vide many benefits, such as fuel cost 
savings, maintenance cost savings 
and emissions reductions. Since there 
are fewer fuel costs and maintenance 
costs, school districts and transit 
agencies can save money over time by 
switching to electric buses. Electric 
bus fleets have fewer diesel emissions, 
or none at all, which improves over-
all public health by making the air 
cleaner for the surrounding commu-
nity or school. 

That said, there are still several bar-
riers to overcome before making the 
full transition to electric bus fleets. For 
any type of electric bus technology, the 

main barrier is cost. For example, bat-
tery electric school buses can cost up to 
$200,000 more than a comparably sized 
diesel school bus. If a school district 
or transit agency doesn’t receive any 
outside financial support, the purchase 
can be difficult to justify. Additionally, 
new charging infrastructure will be 
necessary to support the electric buses, 
which will add to the overall cost. 

Several areas of the country, like 
Seattle and Los Angeles, are making 
commitments to electrify their bus 
transit fleets in the next 20 years or so. 
Even smaller cities, like Gulfport, Miss.; 
Wichita, Kan.; Portland, Maine; and 
others are moving toward electrifica-
tion of buses. New York City, with the 
country’s largest transit network, has 
also made the commitment to electrify 
its bus transit fleet. Electric school bus 
programs are in progress in a few states 
such as Virginia, Maryland and Minne-
sota, but California leads the transition 
with a goal of replacing all of the state’s 
school buses with electric buses by 
2040 –– a total of 30,000 buses. 

Many electrified fleet pilot projects 
show that electric buses can provide 
cost-effective and clean transportation 
to Americans, although there will be 
challenges along the way. While elec-
trified fleets aren’t mainstream yet, one 
thing is clear: partnerships between 
utilities, transit agencies and school 
districts will be crucial for success. l

Maria Kanevsky is a program analyst 
for the National Rural Electric Coopera-
tive Association, the national trade asso-
ciation representing more than 900 local 
electric cooperatives. From growing sub-
urbs to remote farming communities, elec-
tric co-ops serve as engines of economic 
development for 42 million Americans 
across 56% of the nation’s landscape.

Electrified fleets coming to an area 
near you

By Maria Kanevsky
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Being a recipe columnist for Penn 
Lines has been a highlight of Hess’s 
professional life, most of which was 
spent writing for a daily newspaper, as 
it allowed her to combine her love of 
food and her love of words into one 
outlet.

“Cooking is like digging into a toy 
box, pulling out different building 
blocks and seeing what I can make,” 
she says. “I like to play with food and I 
like to play with words. Writing a food 
column has allowed me to do both.”

She has worked hard to bring 
original recipes to Penn Lines readers. 
For those who are into math, 11 years 
works out to 132 columns with 396 
recipes over her time at the magazine. 
She has found her ideas in a variety of 
places.

Finding inspiration
“If someone has a stack of cook-

books, I start browsing, looking for 
interesting recipes,” she explains. “I 
get an idea and run with it. It’s the 
same when I eat out. I order something 
I think I will really like. Then I go 
home and try to re-create the recipe. 
Once I was in a restaurant that served 
a brownie in hot fudge sauce wrapped 
in phyllo dough. I thought, ‘I can do 
that.’ So I did and wrote about it in my 
column. Traveling also provides good 
inspiration. When my husband, Bryan, 
and I were in Singapore several years 
ago, we really enjoyed the chicken 
satay (strips of chicken placed on a 
skewer and cooked over an open fire 
with different sauces). I came home 
and replicated it for my column.”

This year, due to the pandemic, she’s 
found a new way to expand her recipe 
repertoire without travel or dining out.

“I pick a city, figure out the top-rat-
ed restaurants there and then study 

Today, we feature two women who 
share the same passions: food (cooking 
it AND eating it), family, fun and writ-
ing. Janette Hess, Penn Lines’ Country 
Kitchen columnist for 11 years, has re-
tired — her final recipes appeared in the 
December issue. Anne Kirchner, the new 
Penn Lines Country Kitchen columnist, 
provides her introductory column in 
this issue of the newsmagazine.

Reflecting on decades of cooking, 
Hess says her fascination with food 
started early because she came from a 
family of what she describes as excel-
lent cooks.

“I still use my grandma’s recipes, 
especially around the holidays,” she 
says. “She was born in Chambersburg, 
Pa., and has been gone for 30 years, 
but whenever we use one of her reci-
pes, we always talk about her, and how 
sharing food and recipes is a great way 
to remember people. … If you want to 
be remembered, you should share good 
food and hospitality.”

Country Kitchen makeover
Cooking columnists share love of food, family

By Kathy Hackleman 
Senior Editor/WriterCooking is more than heating up 

a frozen pizza, slapping it on 
the table and calling it good.

their menus online,” Hess says. “I have 
found that’s a great way to identify food 
trends.” 

Saying she “never met a recipe she 
didn’t mess with,” Hess is always 
tweaking even her old favorites, but 
she does make sure she doesn’t change 
the proportions of yeast or other 
leavening products in a recipe as that 
always leads to problems.

When pressed to name a favorite rec-
ipe, she finally comes up with the old 
standby of fruit pies, which she learned 
to make at her mother’s knee.

“My mother was an excellent pie 
baker,” she says. “The family joke was 
that my father married my mother for 
her pie-baking skills.”

As Hess bids Penn Lines readers 
goodbye, she thanks everyone who has 
contacted her about her recipes over 
the past 11 years. She plans to con-
tinue to read the magazine and looks 
forward to reading Kirchner’s recipe 
columns. In an unusual twist, the 
two women have known each other 
for years, and have even spent time 
cooking group meals together in their 
church kitchen.

Janette Hess Anne Kirchner
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Kirchner has pursued a different 
professional path than Hess, although 
it also has focused on food and writing. 
Beginning at age 13, she followed an 
older brother and sister into the food 
service industry, working at a local tea 
room for eight years during her sum-
mer breaks from school.

Even as she went to college, graduat-
ing with a degree in communications, 
and after as she worked in the com-
munications/public relations field, she 
continued, as she puts it, “to off and on 
dip into some form of the restaurant 
industry.” 

“If I was between jobs or needed 
some extra money, waitressing was 
an easy way to make quick cash,” she 
explains. 

From scratch
During one of those in-between 

moments, she worked with someone 
who took her under her wing and gave 
her hands-on experience with being a 
pastry chef and caterer. Kirchner was 
hooked and began saving the money 
she made at her regular job and side 
catering jobs to start her own restau-
rant with her husband, Shane, a college 
professor. Her dream of opening a 
restaurant, Amics, came true in 2005. 
The couple closed the successful 
restaurant eight years later after they 
realized their two young children were 

suffering from their near-total involve-
ment with the restaurant.

Kirchner, taking what she learned 
through the years about cooking and 
community relationships, wrote a 
cookbook (“Amics: Creating Friend-
ships through the Art of Food”) and 
now works in a retail gourmet cooking 
store, where she manages the demon-
stration kitchen and plans, organizes, 
and teaches all of the store’s cooking 
classes.

“My general love for food is driven 
by how flavors blend,” she says. “I am 
also one of those people who love the 
beauty and color of the plate. Cook-
ing is an art for me, my own form of 
artwork. When I find a new recipe, I 
prepare it as written, but rarely will it 
be that way when I try it a second time 
as I tweak it to make it better.”

When cooking for her own family, 
she likes fast and simple recipes, lean-
ing toward her mother’s family’s Italian 
roots and the Mediterranean Food 
Pyramid that features fruits, vegetables, 
and whole grains. When entertaining, 
she typically brings out her favorite 
Spanish tapas (appetizers) recipes. 
And, to no one’s surprise, she always 
bakes from scratch.

Like Hess, Kirchner finds inspi-
ration in old family recipes, reading 
cookbooks and paying attention to 
trends on social media sites. One place 

she doesn’t check, though, is cooking 
shows, which she says she finds high-
light perfection, not reality.

Surveys of Penn Lines readers 
through the years have revealed that 
Country Kitchen is one of the best-read 
columns in the newsmagazine, so we 
hope you join us in bidding a happy 
retirement to one long-time columnist 
and welcome to a new one who brings 
the same love of cooking and writing 
as previous columnists. l

"9�!..%��!NNE�+IRCHNER��NEW�RECIPE�COLUMNIST�
for Penn Lines, published her favorite recipes, 
including this one for Apple Crostata, in a cook-
book.

&!-),9�2%#)0%��)T�S�SOMETIMES�EASY�TO�SEE�WHICH�OLD�FAMILY�RECIPES���LIKE�THIS�ONE�FROM�*ANETTE�
(ESS�HANDED�DOWN�TO�HER�FROM�HER�MOTHER���ARE�POPULAR�BY�HOW�MANY�SMUDGES�ARE�ON�THEM�
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COUNTRYKITCHEN

No place like home
By Anne M. Kirchner

A new year has begun, and many of us look forward to achieving our goals and 
embracing opportunities as they unfold. For me, I am excited to visit your 

home through the Country Kitchen cooking column. I am grateful for a new expe-
rience that showcases two of my chosen interests: cooking and writing. I truly find 
comfort in creating friendships through the art of food. Thus, it seems very appro-
priate to focus on comfort foods in my first article. As the winter months settle in, 
I invite you to warm up your kitchen, your appetites and your hearts with three of 
my favorite comfort food recipes.

Corn Chowder is a hearty dish perfect for a cold winter’s night. Or consider serving it at lunchtime with a grilled cheese sand-
wich. Beef Stroganoff offers unforgettable flavors with fork-tender beef, earthy mushrooms and rich sour cream sauce. Counter-
balance the saucy rich flavors with fresh green beans sautéed in olive oil and seasoned with salt and pepper. Be sure to serve the 
Apple-Cranberry Crisp warm with vanilla ice cream or hand-whipped cream. And thank you for welcoming me into your home!

Trained in public relations, Anne 
M. Kirchner focuses her writing 
on human connections, travel 
and culinary arts. She enjoys 
researching food origins, 
EXPLORING�COOKING�TECHNIQUES�
and creating new recipes.

Place potatoes in microwaveable bowl and cover with 
water; microwave for 10 minutes or until tender. Drain 
potatoes and save water. Brown bacon in stock pot until 
crisp; add butter. Add yellow onion and red pepper; 
cook until softened. Add flour and stir to coat all ingre-
dients. Slowly add potato water and chicken base. Let 
mixture thicken, then add drained potatoes. Simmer a 
few minutes more; add frozen corn. Add whole milk or 
half-and-half and keep on low heat. Add chopped pars-
ley just before serving. Makes 6 to 8 two-cup servings.

Corn Chowder
4  cups red potatoes, 

diced
1/4  pound bacon, diced
2 tablespoons butter
1/2 yellow onion, diced
1/2 red pepper, diced
1/2 cup flour

4  cups water
1 tablespoon chicken 

base
1 pound frozen corn
2 cups whole milk or 

half-and-half
1/4  cup parsley, chopped

Sauté mushrooms, onion, and garlic in 2 tablespoons 
of butter and remove from skillet. Cut steak into thin 
strips, removing fat and bone. Add 2 tablespoons of 
butter to skillet and brown meat. Sprinkle flour, salt 
and paprika over meat; add water and tomato paste. 
Add red wine vinegar and beef broth; bring to a boil. 
Reduce heat to simmer and cook until meat is tender, 
about 30 minutes. Add sour cream, sautéed mush-
rooms and onions; keep warm until serving. Serve with 
white rice or buttered noodles. Makes 4 to 6 servings.

Combine apples, cranberries, granulated sugar, flour 
and cinnamon in large mixing bowl. Toss to coat fruit 
and spoon into a greased 9x12-inch baking pan. Com-
bine oatmeal, brown sugar and flour. Cut in butter, 
then add chopped pecans. Sprinkle over fruit mixture 
and bake in 350-degree oven for 30 to 40 minutes or 
until the topping is golden brown and the apples are 
tender. Makes 12 servings.

1/2 pound button 
mushrooms, sliced

1/2 red onion, chopped
2 cloves garlic, minced
4  tablespoons butter, 

divided
2 pounds round steak 

(1/4-inch to 1/2-inch 
thick)

3  tablespoons flour

1 teaspoon salt
1 1/2 teaspoons paprika
1 cup water
3  tablespoons red wine 

vinegar
2 tablespoons tomato 

paste
2 cups beef broth
1/2 cup sour cream

5  cups apples, peeled 
and sliced

1 1/2 cups fresh 
cranberries

1 cup granulated sugar
2 tablespoons flour
1 teaspoon cinnamon

1 cup quick cooking 
oatmeal

1/2 cup brown sugar
1/2 cup flour
1/3  cup butter
1/2 cup chopped pecans

Beef Stroganoff

Apple-Cranberry Crisp
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YVONNE BUTTS-MITCHELL 
writes and blogs (deadmousedi-
aries.com) under the pen name 
-ITCHELL�+YD��4HE�h.EWS�FROM�
the Path Valley Hotel” series 
was inspired by her encounters 
with contractors, critters and 
assorted creepy crawlies while 
rehabbing her family cabin after 
ITS���YEAR�STINT�AS�A�GIANT�CLOSET��

No more New Year’s ‘Revolutions’
By Mitchell Kyd

h.EWS�FROM�THE�0ATH�6ALLEY�(OTELv

Wait! What did you see in 
that headline? Did your 
brain instantly auto-correct 

it to read New Year’s Resolutions? 
That’s not surprising. Our brains make 
those instantaneous, gee-this-looks-
familiar-so-it-must-actually-mean-this 
substitutions. Cognitive studies show 
that our brains jump to conclusions 
about what will follow next when 
reading, so although letters are missing 
or otherwise scrambled within a word, 
we’re able to comprehend the message. 
Wikipedia has a word for that; it’s 
typoglycemia.

New Year’s Resolutions have become 
such a predictable part of starting a 
new year that the folks who track such 
things now have a documented list of 
the annual commitments we make to 
ourselves. Multiple sources agree the 
top five goals are pretty consistent: lose 
weight, improve finances, exercise, get 
a new job, eat healthier.

Events of the last nine months have 
certainly injected a new reality, making 
some of those traditional targets either 
extremely easy or totally impossible to 
hit, depending on your brand of per-
sonal discipline. The research prior to 
2020 also shows that only about 46% 
of us actually make good on those pie-
crust promises that are easily made and 
so easily broken.

With 2020 finally behind us (a year 
that I’m definitely giving a one-star 
rating and very bad Yelp! review), I 
don’t want to be a failure in 2021 right 
out of the chute. My mission is to put 
an end to New Year’s Revolutions, and 
I don’t mean revolts. I mean no more 
revolving, as in going in circles, chas-

ing our own tails, making no progress. 
Here’s my one-line commitment to 
myself: wander less and wonder more.

“Busy is the new stupid,” say change 
gurus Bill Gates and Warren Buffet. 
Although I’m not sure how that sits 
with farmers in lambing season or 
working in a dairy barn at 4 a.m., I 
do know 2020 changes taught me a 
lot. I really didn’t need to self-induce 
busyness by running somewhere every 
day or robotically checking things off 
a self-imposed list of what I imagined 
was important. Slowing down to better 
appreciate what I have and shifting 
attention away from what I think I 
want has already addressed the  
No. 6 item on the great resolutions 
list, which is to reduce stress. That’s 
the wander less part.

The wonder piece comes even easier. 
Generally, humans have evolved to 
the point where it takes a lot to amaze 
us. Put an astronaut on the moon? 
That’s so last century. Put an affordable 
device in the palm of our hands that 
lets us instantly talk and send photos 
across the globe, research every pos-
sible topic, and trade snarky, covert 
comments during boring meetings? 
The only moment we give that any 
thought is when it isn’t working. This 

year, I’m making time to shift focus. I 
want to be amazed again.

For starters, an ordinary breakfast 
becomes amazing when you think 
about the miracles on the plate. 
Arrange two beautiful eggs, cooked to 
perfection, next to a slice of buttered 
toast with honey. Remember that while 
the bees are doing their critical work of 
pollinating so many plant species that 
wouldn’t exist without them, they’re 
also producing an antibacterial and 
that luscious sweetener that never goes 
bad. Ever. Archaeologists have found 
edible honey that is more than 5,500 
years old in ancient tombs. That’s a bit 
beyond the expiration date on labels 
in my pantry that include words like 
butylated hydroxytoluene.

And eggs. Somehow, a chicken can 
produce that fragile object inside her 
body, plop it down perfectly under her 
full weight, without looking, then get 
on with her day as if nothing spectacu-
lar has happened. More remarkably, her 
other job is to produce 11 duplicates, 
then sit on all 12 for 21 days until the 
next generation pecks their way out. 
Here’s another wonder-filled thought; 
she does all that without damaging one 
shell. Humans developed packaging 
solely for eggs yet can’t get a dozen 
home from the store without breaking 
them. Happy wondering! l
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LIVESTOCK

3#/44)3(�()'(,!.$�"5,,���³�YEARS�OLD��
5NREGISTERED��0ROVEN��2ED��.ICE�TEMPERAMENT�
AND�HIGH�QUALITY���������/"/�������������
OR������������

4(2%%� 3#/44)3(� ()'(,!.$� "2%$�
#/73��5NREGISTERED��������AND���YEARS�OLD��
7ONDERFUL�MOTHERS��$UE�3PRING�������"RED�BY�
SAME�3COTTISH�(IGHLAND�BULL�������EACH�����
��������OR������������

MASONRY REPAIRS

30%#)!,):).'� ).� 2%34/2).'� !.$�
2%0!)2).'�MASONRY� STRUCTURES��7E� LOVE�
OLD� CHURCHES�� 3ERVING�7ESTERN� 0!� FOR� ���
years. Contact Russ, Crane Masonry. www.
cranemasonry.com. 724-465-0225.

MEISINGER GUNSMITH & LATHE CO.

'5.3-)4(� �� -!#().%� 7/2+�� &&,��
repairs ,  restorat ions,  customizat ions, 
Cerakote, immersion bluing, appraisals and 
HISTORIES��CONSIGNMENT�SALES��&ULL�SERVICE��'IFT�
CERTIFICATES��,IKE�US�AT��WWW�FACEBOOK�COM�
GUNSMITHANDLATHE��"OB�AT�-'�,��������
�����

MISCELLANEOUS

&/2�3!,%��"UCKETS�� FORKS�� THUMBS��GRAPPLE�
buckets and pallet forks for skid loaders, 
BACKHOES�AND�EXCAVATORS��4IRES�FOR�BACKHOES��
RUBBER�TIRE�LOADERS�AND�EXCAVATORS�ALSO��#ALL����
��������

7//$�&52.!#%��'REENWOOD�-ODEL�����
(indoor model). Heat up to 4,000 sq. ft. Works 
GREAT�VERY�EFFICIENT����������%MAIL�� RAKDC 
YAHOO�COM��-OUNT�0LEASANT�AREA��#ALL�OR�TEXT�
�����������

“AA” ROOFING

%80%243�).�(!2$4/&).$�,%!+3��2OOF�
repairs – all types. House-barn roofs painted. 
Slate work – chimney repairs. Southwestern PA 
FOR�OVER����YEARS��3PEEDY�SERVICE��������
4400.

AROUND THE HOUSE

#,/#+� 2%0!)2�� )F� YOU� HAVE� AN� ANTIQUE�
grandfather clock, mantel clock or old pocket 
WATCH� THAT� NEEDS� RESTORED�� WE� CAN� FIX� ANY�
TIMEPIECE��-ACKS�#LOCK�2EPAIR�������������

30%#)!,�/&&%2�n�"/4(�#//+"//+3�
&/2������h#OUNTRY�#OOKINGv�n�����INCLUDING�
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks 
are a collection of recipes from men and women 
OF�THE�ELECTRIC�COOPS�OF�0ENNSYLVANIA�AND�.EW�
Jersey. Payable to: Pennsylvania Rural Electric 
!SSOCIATION��0�/��"OX�������(ARRISBURG��0!�
�������7RITE�!TTENTION��#OOKBOOKS��

BUILDING SUPPLIES   

&!#4/29� 3%#/.$3� OF� INSULATION�� �� X� ��
SHEETS��FOIL�BACK��26ALUE�����PER�INCH��'REAT�FOR�
pole buildings, garages, etc. Many thicknesses 
AVAILABLE��!LSO�BLUE�BOARD�INSULATION�SHEETS�����
442-6032.

34%%,�2//&).'�!.$�3)$).'��/VER����YEARS�
in business. Several profiles cut to length. 29- 
and 26-gauge best quality residential roofing – 
40-year warranty. Also, seconds, heavy gauges, 
ACCESSORIES��ETC��)NSTALLATION�AVAILABLE��,OCATED�
NORTHWESTERN�0ENNSYLVANIA�������������

CONSULTING FORESTRY SERVICES

./,,�3� &/2%3429� 3%26)#%3�� 4IMBER�
Sales, Appraisals, Forest Management 
Plans, Forest Improvement Work, Wildlife 
(ABITAT� -ANAGEMENT�� &2%%� 4IMBER� ,AND�
2ECOMMENDATIONS�����YEARS�EXPERIENCE��6ISIT�
www.nollsforestryservices.com. Call Ron, 724-
422-5525.

CONSULTING FORESTRY SERVICES

#%.42%� &/2%34� 2%3/52#%3�� &OREST�
Management Services, Wildl i fe Habitat 
Management, Timber Sales, Appraisals. College-
educated, professional, ethical foresters working 
FOR�YOU��&2%%�4IMBER�#ONSULTATION��������
�����

2!934/7.� &/2%3429� #/.35,4).'�
timber sales, appraisals, wildlife habitat 
management. Dedicated to sustainable harvests 
for present and future generations to enjoy. 45 
YEARS�EXPERIENCE�������������OR�������
2405.

GIFT & CRAFT IDEAS

30%#)!,�/&&%2�n�"/4(�#//+"//+3�
&/2������h#OUNTRY�#OOKINGv�n�����INCLUDING�
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks 
are a collection of recipes from men and women 
OF�THE�ELECTRIC�COOPS�OF�0ENNSYLVANIA�AND�.EW�
Jersey. Payable to: Pennsylvania Rural Electric 
!SSOCIATION��0�/��"OX�������(ARRISBURG��0!�
�������7RITE�!TTENTION��#OOKBOOKS�

HEALTH INSURANCE

$/�9/5�(!6%�4(%�",5%3�REGARDING�YOUR�
health insurance? We cater to rural America’s 
health insurance needs. For more information, 
CALL�������������#ALL�US�REGARDING�-EDICARE�
supplements, too.

HUNTING LEASES

7!.4%$�(5.4).'�,!.$�n�4HERE�IS�A�CURRENT�
demand for hunting leases. Call for evaluation 
of your property. Professionally managed. 
'ENERATE�YEARLY�INCOME�������������LIABILITY�
insurance. Know who is on your property. www.
nollsforestryservices.com. Call Ron. 724-422-
5525.
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!,-/34�!.94().'�-%4!,�CAN�BE�POWDER�
coated: auto parts, lawn furniture, wheels, etc. 
2ESTORES��PROTECTS��PRESERVES�������DEGREE�
manifold coating. Arthurs Powder Coating, 263 
3EXTON�2OAD��)NDIANA��0!�������������������

REAL ESTATE

6)2').)!�3�%!34%2.�3(/2%��&ISHERMEN�AND�
beach lover’s paradise. Access Chesapeake 
"AY�OR�!TLANTIC�/CEAN�WITHIN�MINUTES��7ATERSIDE�
6ILLAGE����ACRE�HOMESITES�NEAR�MARINA� FROM�
��������WITH� FENCED�AND� LOCKED�26�CAMPER�
storage available. Beach access nearby. 
Waterfront sites available on bayside and seaside. 
-ANY�FREE�BOAT�RAMPS�WITHIN�MINUTES��,OW��LOW�
TAXES��+IRKWOODONTHESHORE�COM�������������

4().+).'�/&�3%,,).'�OR�WANT�A�FREE�MARKET�
analysis of your property? We specialize in farms, 
LAND�AND�GETAWAYS��WWW�JUNIATAREALTY�COM��'IVE�
*UNIATA�2EALTY�A�CALL�AT������������

RECIPES & FOOD

30%#)!,�/&&%2�n�"/4(�#//+"//+3�
&/2������h#OUNTRY�#OOKINGv�n�����INCLUDING�
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks 
are a collection of recipes from men and women 
OF�THE�ELECTRIC�COOPS�OF�0ENNSYLVANIA�AND�.EW�
Jersey. Payable to: Pennsylvania Rural Electric 
!SSOCIATION��0�/��"OX�������(ARRISBURG��0!�
�������7RITE�!TTENTION��#OOKBOOKS��

SHAKLEE

&2%%� 3!-0,%� 3HAKLEE�S� %NERGY� 4EA��
Combination red, green and white teas that are 
natural, delicious, refreshing, safe. For sample 
or more information on tea or other Shaklee 
.UTRITION�7EIGHT� ,OSS�0RODUCTS��������
�����OR�SBARTON�MYSHAKLEE�COM�

SPORTS/HEALTH

"!4�#!$$9�%,%#42)#�GOLF�CADDY��-ODEL�
8�2� �������(EALTH�'EAR�HEAT���MASSAGE�
INVERSION� TABLE� �������(EAT7AVE� INFRARED�
SAUNA���PERSON��MANY�EXTRAS��������������
3395.

TRACTOR PARTS – REPAIR/RESTORATION

!24(523�42!#4/23��SPECIALIZING�IN�VINTAGE�
&ORD� TRACTORS�� ��� YEARS� EXPERIENCE�� ONLINE�
PARTS� CATALOG�PRICES�� )NDIANA�� 0!� �������
#ONTACT�US�AT�������&/2$������	�OR�WWW�
arthurstractors.com.

VACATIONS & CAMPSITES

.%7�3-92.!�"%!#(��&LA���CONDO�RENTAL��
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WANTED – OLD BARNS

7%� "59� 15!,)&)%$� /,$� "!2.3�� 7E�
also dismantle old sheds, warehouses, and 
OUTBUILDINGS��.O�3UNDAY�CALLS��#ALL�������
9925.

WANTED TO BUY

!.4)15%�!.$�#,!33)#�!MERICAN��AND�FOREIGN�
cars, motorcycles, trucks, Broncos, Blazers 
and Scouts. Any condition. Will buy entire car 
COLLECTIONS��KRMILLER���� YAHOO�COM��������
�����
!.4)15%�!.$�#,!33)#�MOTORCYCLES�WANTED��
!LL�MAKES� AND� SIZES��"3!��.ORTON�� 4RIUMPH��
Honda, Yamaha, Suzuki, Kawasaki, etc. 
KRMILLER���� YAHOO�COM�������������
"59).'�6).4!'%�(/.$!�MOTORCYCLES������
������82����#4����34����3,����:����#,����
CT90, S90 – all types big and small. Parts 
collections, parts bikes, non-running, rough, all 
CONSIDERED�������������

6).4!'%�7/-%.�3�AND�CHILDREN�S�CLOTHING�
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Please send me an application for the 2021-22 Pennsylvania 
Rural Electric Association Scholarship Trust Fund in Memory 
of William F. Matson. I am a high school senior and the son 
or daughter of a member or employee of an electric cooperative in 
Pennsylvania and New Jersey who belongs to the Pennsylvania 
Rural Electric Association.

 ___________________________________________
Name

 ___________________________________________
Address

 ___________________________________________
Town or City

 ___________________________________________
State  Zip

 ___________________________________________
Email address

 ___________________________________________
Name of Electric Cooperative

Attention High School Seniors
At least five $1,000 Pennsylvania Rural Electric Association Scholarships in Memory of  

William F. Matson are available for the 2021-22 college year.

fill out and mail this couponWho is eligible?
The Pennsylvania Rural Electric Association Scholarship Trust Fund in Mem-

ory of William F. Matson is offering scholarships to sons and daughters of members 
and employees of electric cooperatives in Pennsylvania and New Jersey who belong 
to the Pennsylvania Rural Electric Association. Applicants must currently be high 
school seniors and be able to furnish necessary aptitude test scores and financial need 
information. At least five $1,000, one-time scholarships will be awarded.

Important dates to remember
All applications and required information must be received no later than  

May 7, 2021. Finalists will be sent a follow-up questionnaire that must be 
returned by June 18, 2021. Scholarship awards will be announced at the  
Pennsylvania Rural Electric Association Summer Meeting in July 2021.

How to apply
To receive an application, simply fill out and mail the accompanying coupon 

or contact your local electric cooperative office. If you would like to receive 
the application via email, please include your email address or visit our website, 
www.prea.com, for more information.

Applicant: 
To request a scholarship application, mail coupon to:

The Pennsylvania Rural Electric Association Scholarship  
Trust Fund in Memory of William F. Matson
P. O. Box 1266
Harrisburg, Pa. 17108-1266

Or visit www.prea.com/prea-scholarship-trust-fund-memory-william-f-matson

NewScholarshipAds.indd   3 12/11/20   1:11 PM
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Congratulations, 2020 winners

Hundreds of Penn Lines readers submitted photos for the 2020 Rural Reflec-
tions contest, and a panel of independent judges selected the year’s winning 
entries. Each winner in the categories of most artistic, best landscape, best 

human subject, best animal subject and editor’s choice will receive a $75 prize, but all 
of the readers who submitted photos during the past year deserve our appreciation.

In February, Penn Lines will publish the judges’ other favorite photos. Runner-up 
winners will each receive $25. In March, we will begin publishing 2021 photos.

To be eligible for the 2021 contest prizes, send your snapshots (no professional 
photos, please) to Penn Lines Photos, P.O. Box 1266, Harrisburg, PA 17108-1266. 
Include your name, address, phone number and the name of the electric cooperative 
that serves your residence, business or seasonal home.

Remember, our publication deadlines require that we work ahead, so send your 
seasonal photos in early. We need spring photos before mid-March, summer photos 
before mid-May, fall photos before mid-July and winter photos before mid-Septem-
ber. Please note: 2020 photos that were accompanied by self-addressed, stamped 
envelopes will be returned in early February. l

Diana Duvall
Somerset REC

Michele Gonos
REA Energy

James Scott
Warren EC

BEST
HUMAN

SUBJECT

MOST
ARTISTIC

BEST
LANDSCAPE
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Diana Duvall
Somerset REC

Heather Brannon

United EC

Karlee Jefferson

Claverack REC

James Scott
Warren EC

EDITOR’S
CHOICE

BEST
ANIMAL




