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Counting on you 
Census numbers help tell rural story

By Frank M. Betley
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FIRSTWORD

Being an engineer, I’ve always 
loved numbers. As a kid, I used 
to pore over the backs of baseball 

cards to see how my favorite Baltimore 
Orioles performed from year to year. 
From hits and runs to wins and losses, 
the data always fascinated me. Today, 
as a cooperative CEO, it’s more about 
bottom lines and balance sheets, but 
the numbers still captivate me — and 
still reveal wins and losses.

Numbers certainly tell us how we’re 
doing in business. For the past several 
“seasons,” I would say that Allegheny 
Electric Cooperative (Allegheny) — 
your generation provider — has had 
a winning record. In fact, Allegheny’s 
strong financial numbers have prompt-
ed the board of directors to lower your 
electric generation rate once again, 
making it three years in a row.

Penn Lines has also had a success-

ful run. A 2019 readership survey 
revealed that 90% of cooperative 
members read this magazine on a reg-
ular basis, making it one of the most 
widely read cooperative publications 
in the country. I think those kinds of 
numbers really show how engaged 
cooperative members are. 

I have always been drawn to what 
numbers can tell us. If you look 
closely, you can find a story behind 
the numbers. That’s why I’m excited 
about 2020. The start of a new decade 
means it’s time for a new U.S. census 
— and new numbers. Constitutionally 
mandated, the census seeks a count 
of all residents every 10 years. Census 
numbers help determine congressional 
representation, but the process goes 
well beyond this basic function. In 
gathering this data, the census tells the 
story of our country and its people. 

It’s critical that rural residents take 
part in this story. The U.S. census will 
arrive in the coming months and must 
be completed by April 1. This is a 
chance to tell our story, and numbers 
are an important part of telling that 
story. After all, numbers decided the 
fate of rural Americans in the early 
days of electricity. 

In the 1930s, only three out of every 
100 farm families across the country 
had electricity. Private power com-
panies looking at bottom-line profits 
didn’t like the numbers they saw in ru-
ral areas, so they stuck to serving cities 
and towns. It took rural residents 
banding together — in numbers — to 
form cooperatives in order to bring 
electricity into their communities. 

Thanks to government-backed funding 
to support this infrastructure, electric 
cooperatives could begin serving this 
vital need, forever changing the land-
scape of rural America. 

As we look to rural America’s future 
needs — everything from health care 
to high-speed internet, census num-
bers will play an important role. The 
data pulled from the census will not 
only determine political boundaries, 
but also how areas of the country are 
represented when it comes to federal 
spending. Census numbers are used in 
deciding where federal funding goes 
and how much of it gets used for a 
variety of programs, including rural 
infrastructure development and certain 
health initiatives. This makes getting 
an accurate count crucial for our rural 
communities. 

Unfortunately, rural America has 
traditionally lagged behind urban areas 
in terms of census response. In past 
census surveys, rural participation 
in Pennsylvania has been at about 
75% compared to 80% in urban areas. 
What this means is that the country is 
missing a big part of the story when it 
comes to rural America. Without that 
story being told, critical needs in rural 
areas go unaddressed. 

While the numbers haven’t been 
very good for my Baltimore Orioles 
in recent years, I am hoping for a 
different story from our rural areas this 
spring. We already know how engaged 
Penn Lines readers are. As the U.S. cen-
sus comes to your community, please 
take the time to complete it and tell 
your story. We’re counting on you. l

Frank M. Betley
President & CEO
Pennsylvania Rural Electric  
Association
Allegheny Electric  
Cooperative, Inc.
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READER RESPONSE 
Dear Editor,
This letter is regarding the Keeping Current article in the 

December issue of Penn Lines entitled, “Ruffed grouse has 
uncertain future in Pennsylvania.” 

The Audubon Society scientists said climate change is 
affecting grouse populations. Not one word was mentioned 
that three states’ grouse biologists are stating that West Nile 
Virus is the main cause for population decrease, along with 
habitat. Working closely with Pennsylvania grouse biologist, 
never once was it mentioned about climate change. I think 
the Audubon Society should rethink its statement, unless it has a political agenda. 

David Grove, Sullivan County REC

The preliminary report notes that 
bears were taken in 59 counties. Ly-
coming County led the state with 283, 
followed by Clinton County with 267 
and Tioga County with 261. 

Sunday hunting comes to 
Pennsylvania in 2020 

Governor Tom Wolf has signed into 
law legislation that will permit addi-
tional hunting on three Sundays per 
calendar year — one within archery 
deer season, one within firearms deer 
season and one selected by the Penn-
sylvania Game Commission.

The law takes effect Feb. 25, 2020. 
It is expected that the Pennsylvania 
Game Commission will identify the 
new Sunday hunting opportunities 
soon thereafter.

In Pennsylvania, Sunday hunting has 
been limited to the hunting of foxes, 
coyotes, crows and feral hogs during 
open seasons.

Legislators who backed the bill 
in the state House and Senate said 
weekends are the only time that many 
people who work or are in school have 
a chance to get out into the woods to 
hunt. They expect Sunday hunting 

(continues on page 25)

State to honor active 
military, veterans at 2020 
Farm Show

The Pennsylvania Department of 
Agriculture and the Department of 
Military and Veterans Affairs are join-
ing forces to recognize veterans and 
military service members at the 2020 
Pennsylvania Farm Show in Harrisburg 
on Jan. 9.

“Veterans are the 2% who protect us, 
and farmers are the 2% who feed us,” 
said Agriculture Secretary Russell Red-
ding, a member of Gettysburg-based 
Adams Electric Cooperative. “We want 
veterans who spend time at the 2020 
Farm Show to know just how much we 
appreciate their service and sacrifices 
for our freedom; and we want those 
who have found post-military careers 
in agriculture to know how much we 
appreciate their continued service to 
our communities.”

Throughout the day on Jan. 9, 
special music, competitions and cere-
monies will honor veterans and their 
families for their service and their con-
nection to agriculture. Some vendors 
will offer special military discounts 
and giveaways to active military and 
veterans with identification. The 

KEEPINGCURRENT

News from across the Commonwealth

Department of Military and Veterans 
Affairs’ Mobile Veterans Outreach Van 
will be present and staffed with ac-
credited veteran service officers, who 
will provide information and assis-
tance to veterans and family members 
who may be eligible for programs, 
benefits, and services.

The day’s schedule is available online 
at farmshow.pa.gov. The 2020 Penn-
sylvania Farm Show begins Jan. 4 and 
runs through Jan. 11.

Pennsylvania sees record 
bear harvest 

Although final results aren’t yet avail-
able, hunters have set a new Pennsylva-
nia bear harvest record as preliminary 
figures show at least 4,577 bears were 
taken. The previous record was set in 
2011 when hunters took 4,350 bears.

State officials say expanded hunt-
ing opportunities provided by new 
special-firearms and muzzleloader bear 
seasons and an expanded archery bear 
season have helped to increase the 
2019 bear harvest. A record number 
of bear license sales — more than 
200,000 — and good weather on peak 
hunting days also contributed to the 
increase.
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Strength in numbers
By Kathy Hackleman 
Senior Editor/Writer
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Rural Pennsylvanians did not 
participate in either the 2000 
or 2010 census in as great a 

number as their urban and suburban 
neighbors, and officials are determined 
that history won’t repeat itself in 2020. 
Because an accurate count matters, 
rural residents can expect to hear a lot 
about the census in the months leading 
up to “Census Day” on April 1, 2020.

Barry Denk, executive director of 
the Center for Rural Pennsylvania, is 
among those encouraging rural Penn-
sylvanians to stand up and be counted 
through their responses to a few simple 
questions on the 2020 census form. 
Denk, a member of the Governor’s 
Census 2020 Complete Count Com-
mission, says he is functioning as a 
voice for rural Pennsylvania as the state 
develops and implements strategies 
to accurately count everyone living 
in Pennsylvania on April 1. To make 
replying easier, U.S. households can re-

spond to their census invitation — 95% 
of which will be delivered via the U.S. 
Post Office — by filling out the form 
online, by phone or by mail. 

“In 2000 and 2010, there was an 80% 
urban response rate in Pennsylvania,” 
Denk reports. “In rural Pennsylvania, 
the rate was 75%. That means 25% of 
rural Pennsylvanians were not counted 
in the two most recent censuses, and 
that has a dramatic economic impact.”

Economic impact
It is vitally important to count every 

single resident — rural, suburban 
or urban — as it is the data from the 
decennial census that determines how 
federal dollars are allocated for the 
coming decade. 

“About $2,100 per person was 
provided to Pennsylvania as a result of 
the 2010 census,” Denk explains. “And 

that’s every year for 10 years. When 
a person is not counted, that in effect 
means $2,100 each year over 10 years 
is lost because that person was not 
included in the count and therefore was 
not a part of the formula that agencies 
use to disburse dollars.”

Just what are these agencies and what 
do their dollars fund?

Listing off Medicare, Medicaid, 
children’s health care programs, food 
stamps, nutrition programs, agriculture 
programs and block grants, Denk says, 
“You actually would be hard-pressed to 
identify one agency of the federal gov-
ernment that does not use census data 
as part of its funding decisions.”

Because of the unique issues in getting 
a more robust count of rural residents — 
from geographic isolation to a wide-

Census count vital to rural representation 

#/5.4�-%�).��!LL�5�3��RESIDENTS�ARE�TO�lLL�OUT�
the 2020 census form that will arrive in the mail 
THIS�SPRING��#ENSUS�$AY�IS�!PRIL����HOWEVER�FORMS�
can be completed prior to that date through the 
mailed questionnaire, by phone or online.
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spread reluctance to provide personal 
information to the government — 
Denk is determined to get the word out 
about how important it is for Pennsyl-
vanians to participate in the census. 

For older residents who wonder if it’s 
really important to fill out the census 
form, Denk points out that federal 
funding goes to a variety of services 
that benefit them, including senior cen-
ters, health care services and Medicare. 
Younger residents benefit from pro-
grams that financially assist first-time 
homebuyers, job creation initiatives 
and infrastructure.

“All of us benefit from a complete 
census count,” Denk emphasizes.

Rural representation
There’s a second, critical reason to 

make sure as many people as possible 
are included in the census count.

“We lost one congressional seat in 
2010 and there is a distinct possibility 
we will lose another congressional seat 
as a result of the 2020 count, especial-
ly if we don’t get a complete count,” 
Denk says. “Chances are, it will be rural 
Pennsylvania that will lose a seat. … 
The census is also used for redistrict-
ing within the Commonwealth. If our 
population count isn’t as accurate as 
it should be, it will affect redistricting 
and could result in larger districts for 
rural areas, which makes it harder for 
the representatives to serve the diverse 
needs of those residents. This affects 

our voice both in Harrisburg and in 
Washington, D.C.”

And finally, according to Denk, 
information from the census is core 
to the Center for Rural Pennsylvania’s 
mandate to collect and analyze data in 
rural areas. 

“Businesses look to market goods 
and services, and they want to un-
derstand the population down to the 
township and borough levels,” he says. 
“Census data is extremely comprehen-
sive and used by all kinds of businesses 
looking for data to sell goods, provide 
health care, learn about potential work-
ers. It’s absolutely critical for a whole 
host of community and economic 
development purposes.”

The 45-member state commission on 
the census, of which Denk is a mem-
ber, consists of individuals represent-
ing business, academia, community 
and nonprofit organizations, religious 
communities, health care communities, 
elected and appointed officials, and em-
ployees from all levels of government. 
The goal is to promote a complete 
count of all Pennsylvanians.

The commission is operating under 
the direction of Norman Bristol Colon, 
executive director of the Governor’s 
Census 2020 Complete Count Com-
mission. An employee of the Pennsyl-
vania Department of Community and 
Economic Development, he worked as 
a volunteer during the 2000 census and 
for Gov. Ed Rendell on the Governor’s 

Latino Commission in support of the 
2010 census.

Everybody counts
“Everyone is impacted by the 

census,” Bristol Colon emphasizes. 
“Funding that comes back to the state 
is dependent on the census data that is 
provided. The only number that is used 
to determine funding is the number 
provided by the U.S. census. Between 
2010 and 2020, more than $270 billion 
will come from the federal government 
to the Commonwealth.” 

Much of that aid flows directly to 
rural areas, Bristol Colon says, noting 
he has counted at least 55 programs 
that provide more than $750 million 
annually in federal aid to rural commu-
nities. Those programs provide money 
for low- to moderate-income housing, 
water and waste disposal systems, 
business and industry loans, Extension 
services, and even rural electrification 
loans and loan guarantees. 

The impact of a census undercount is 
huge, he adds.

“According to the George Wash-
ington Institute of Public Policy, the 
fiscal costs of a census undercount to 
Pennsylvania is a strong blow to the 
state’s fiscal stability,” Bristol Colon 
says. “In 2015, the projected fiscal loss 

)�-�(%2%�&2/-�4(%�#%.353�"52%!5��
Residents who do not complete their census 
form will be visited by an employee from the 
U.S. Census Bureau.



As part of their promotion efforts, 
the Warren County group is providing 
posters for facilities, setting up a series 
of newspaper articles about the impor-
tance of being counted in the census, 
and letting people know how important 
it is to have an accurate count because 
of the many programs that rely on 
census data. 

“Right now, we are encouraging 
everyone to complete the form,” Glotz 
says. “It’s short, just a few questions. It 
can be done online, over the phone or 
on paper. We want to make sure we re-
ceive our fair share of federal and state 
dollars, and that depends on accurate 
census data.” l
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1.  How many people were living or 
staying in this house, apartment 
or mobile home on April 1, 2020?

2.  Were there any additional people 
staying here on April 1, 2020, that 
you did not include in Question 1?

3.  Is this house, apartment, or 
mobile home A) owned by you or 
someone in this household with 
a mortgage or loan? B) owned by 
you or someone in this household 
free and clear without a mortgage 

or loan C) rented or D) occupied 
without payment of rent?

4.  What is your telephone number?
5.  What is the name of each person 

living here?
6.  What is each person’s sex?
7.  What is each person’s age and 

date of birth?
8.  List information about Hispanic 

origin of each person.
9.  What is each person’s race (in-

cluding country of origin)?

2020 census questions

in federal medical assistance percent-
age-guided programs per person missed 
in the 2010 census in Pennsylvania was 
$1,746, the second-highest loss in the 
country. The projected FY2015 loss 
in those program funds due to each 
1% undercount in the 2010 census for 
Pennsylvania was $221,762,564.”

Like Denk, Bristol Colon also notes 
the importance of having as much con-
gressional representation at the federal 
level as possible.

“Today, we have half the members 
of Congress that we had in the early 
1900s,” he says. “If we don’t do a com-
plete and accurate count, we could lose 
another congressional seat. … Inde-
pendently of who is president, we need 
representation in Congress. Our roads, 
bridges and other infrastructure are 
getting old. It is extra important to have 
our congressional delegation fighting 
for fair funding for Pennsylvania.”

Census outreach
Because of the importance of get-

ting a complete and accurate count, 
the commission set up a timeline that 
members hope will ensure the best 
possible result in the 2020 census.

“We have been in the education 
phase of the campaign, which lasted 
through December, working to let 
people know about the upcoming 
census,” Bristol Colon says. “In January 
and February, we are in the awareness 
phase, making sure people know they 
will be receiving a card in the mail 
from the federal government, and that 
they can fill it out as soon as they get 

it. March and April will be the moti-
vation phase, when we remind people 
how important their participation is for 
Pennsylvania resources and funding.”

The wrap-up — known as the re-
minder phase — is scheduled for May 
through July.

“If you haven’t responded by com-
pleting your form, someone will knock 
on your door during the reminder 
phase,” Bristol Colon says. “We will no-
tify law enforcement authorities in each 
area, telling them when census employ-
ees will be knocking on doors and how 
those individuals will be identified.”

Background work to get a complete 
and accurate census count isn’t just 
happening at the state level. County 
groups are also encouraging residents 
to participate in the census. 

Warren County Commissioner Ben 
Kafferlin, a member of Warren Electric 
Cooperative, appointed Dan Glotz, 
Warren County planning director, to 
chair the local Complete Count Com-
mittee in Warren County.

“Our primary role is to promote 
the census and encourage everyone to 
complete the census forms by April 1,” 
Goltz reports. “Right now, census takers 
are working on address verification to 
make sure every address or occupied 
building is identified. Later, after the 
Census Bureau has given people time 
to complete and return the census 
form, census takers will go out and visit 
households one on one that haven’t 
responded and help those people com-
plete their forms, so we will be promot-
ing that part of the program as well.”

Privacy and security
k   Your census responses can never be 

used against you. By law, the U.S. 
Census Bureau cannot release any 
information that identifies you individ-
ually.

k   Your answers can only be used to 
produce statistics. The information 
gathered is used to help decide rep-
resentation in Congress, how state 
legislative districts are drawn and how 
federal public spending is distributed.

k   Your information is protected from 
cyberattacks, threats and leaks. The 
U.S. Census Bureau has a team of 
CYBERSECURITY�EXPERTS�MONITORING�AND�
protecting the technology in order to 
keep your data safe.

k   Your answers are safe, whether you 
respond online, by mail or in person. 
The whole process is designed with 
layers of security to keep your data 
safe. Just make sure the address 
begins with “https” and includes a lock 
symbol if you are answering online.

k   Protect yourself from scammers and 
fraud. Do not respond if you are 
asked for your Social Security num-
ber, bank or credit card information, 
money, donations, or anything on 
behalf of a political party. The census 
will never ask for this type of infor-
mation. If someone visits your home 
for the 2020 census, check for a 
valid ID badge with their photo, U.S. 
Department of Commerce water-
MARK�AND�AN�EXPIRATION�DATE��)F�YOU�
SUSPECT�FRAUD��CALL������������
to speak with a U.S. Census Bureau 
representative. If the person is not 
with the bureau, call your local police 
department.



Clip this offer to apply for coverage!#

>> Choose from 4 benefit levels - up to $25,000!

>> Rates “lock-in” at the age you apply- never   
 go up again!

>> Call for your FREE all-by-mail application packet!

>> Call TOLL-FREE 1-844-772-3544
Or apply online at 
www.MutualGuaranteedLife.com

Now, from United of Omaha Life Insurance Company and Companion Life Insurance Company...

This is a solicitation of individual insurance. A licensed insurance agent/producer may contact you by telephone. These 
policies contain benefits, reductions, limitations, and exclusions to include a reduction 
in death benefits during the first two years of policy ownership. In NY, during the first two years, 
110% of premiums will be paid. Whole Life Insurance is underwritten by United of Omaha Life Insurance Company, 3300 
Mutual of Omaha Plaza, Omaha, NE 68175 which is licensed nationwide except NY. Life insurance policies issued in NY 
are underwritten by Companion Life Insurance Company, Hauppauge, NY 11788. Each company is responsible for its own 
financial and contractual obligations. Not available in all states. Benefit amounts vary by state. Policy Form ICC11L059P or 
state equivalent (7780L-0505 in FL, 828Y-0505 in NY).
*Ages 50 to 75 in NY. 
**In FL policy is renewable until age 121.
***All benefits paid would be less any outstanding loan.

Plus...
Proceeds paid directly to your beneficiary

Builds cash value and is renewable up to age 100!** ...  
Then automatically pays YOU full benefit amount!***

Policy cannot be canceled – EVER – because of  
changes in health!

Whole Life Insurance.

Our graded death benefit whole life insurance policy can be used to 
pay funeral costs, final medical expenses...or other monthly bills. 
You know how important it can be to help protect your family from 
unnecessary burdens after you pass away. Maybe your own parents 
or loved one did the same for you. OR, maybe they DIDN’T and you 
sure wish they would have! 

The important thing is that, right now, you can make a decision that 
could help make a difficult time a little easier for your loved ones. 
It’s a responsible, caring and affordable decision. And, right now, it’s 
something you can do with one simple phone call.

You may have been putting off purchasing life insurance, but you 
don’t have to wait another day. This offer is a great opportunity to 
help start protecting your family today.

Why this policy?  Why now? 

Are you between the ages  
of 45 and 85*?
Then this GUARANTEED 
ACCEPTANCE policy is for YOU!

NO medical exam! NO health questions!

Your affordable monthly rate will “lock-in” at 
your application age* ...

$3,000.00
Benefit

$5,000.00
Benefit

$10,000.00
Benefit

$25,000.00
Benefit

Age
45-49
50-54
55-59
60-64
65-69
70-74
75-79
80-85

Male
$10.45
$11.50
$14.20
$17.20
$20.50
$27.40
$37.00
$50.50

Female
$8.80
$9.70
$11.95
$13.30
$16.00
$21.40
$30.10
$42.55

Male
$16.75
$18.50
$23.00
$28.00
$33.50
$45.00
$61.00
$83.50

Female
$14.00
$15.50
$19.25
$21.50
$26.00
$35.00
$49.50
$70.25

Male
$32.50
$36.00
$45.00
$55.00
$66.00
$89.00
$121.00
$166.00

Female
$27.00
$30.00
$37.50
$42.00
$51.00
$69.00
$98.00
$139.50

Male
$79.75
$88.50
$111.00
$136.00
$163.50
$221.00
$301.00
$413.50

Female
$66.00
$73.50
$92.25
$103.50
$126.00
$171.00
$243.50
$347.25

The rates above include a $12 annual policy fee.

452747
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What Kind of 
Hearing Aids 
Do Doctors Use?

The same ones they 
recommend to their patients!

Advanced Digital 
Hearing Aid Technology

Visit www.MDBOGO.com   
Free 1-Year Supply of Batteries with Offer Code JV38 The Doctor’s Choice for Affordable Hearing Aids

Behind-the-ear hearing aid with 
thin tubing for a nearly invisible 
profi le. 3 programs for customized 
listening environments. Amplifi es
the critical frequencies of the 
human voice, without amplifying 
background sounds, so you can en-
joy crisp, clear conversations.

CRISP, CLEAR SOUND  

MDHearingAids were created by 
a board-certifi ed otolaryngologist 
frustrated that patients couldn’t 
afford the high price of hearing aids. 
So, he did the only logical thing…he 
created a low-cost, feature-packed 
hearing aid that costs 90% less than 
a comparable hearing aid. 

STATE-OF-THE-ART FEATURES  NO AUDIOLOGIST NEEDED 

Save time and money, cancel 
those audiologist appointments! 
Advanced hearing aid techno-
logy lets you easily program
and adjust your MDHearingAid
at home. Set-up is fast and easy,
too, going from box to ear in just 
fi ve minutes.  

Only $199 99
Each When You Buy a Pair – LIMITED TIME ONLY!

Reg: $399.98BUY 1
GET 1 FREE

Try MDHearingAids risk-free with a 100% money-back guarantee for 
45 days. Just call toll-free or visit the website shown below. Call now 
and get free shipping plus a free, one-year supply of batteries. 

Call Toll-Free 1-800-993-9317
Try it RISK FREE 

for 45 Days

“MDHearingAids are better than expensive clinic hearing aids, 
which cost thousands more,” says retired physician Dr. Robert A. 

“I have had fi ve pairs of expensive hearing aids and MDHearingAids 
are just as good,” adds retired neurosurgeon Dr. Brian L.

Doctors Are Tired of Watching Their Patients
Waste Money on Over-Priced Clinic Hearing Aids  

MDHearingAids are the best value on the market, says Dr. Clarke:

“I’m a physician, and I know how much people spend on health care. 
They should get the best value, and this product is just as effective 

(if not more) than traditional overly-priced hearing aids. I will 
be recommending MDHearingAids to my hearing-impaired patients.”

Doctors love MDHearingAids® for the same reasons patients do. These 
FDA-registered, medical-grade hearing aids have the same high-tech 

features found in more expensive hearing aids at a fraction of the cost.

Nearly invisible!

SAVE 90% 
COMPARED TO 
TRADITIONAL 
HEARING AIDS

ENERGYMATTERS

Predictors of future auto and 
energy forecasts say that by the 
end of this new decade, some 

versions of electric vehicles (EVs) 
could account for half of auto sales in 
the world. The trends that could lead 
to those projections include better bat-
tery technology and a rising interest in 
energy efficiency for buses, rideshare 
vehicles and even electric scooters.

EV sales jumped 75% from 2017 
to 2018, according to the Alliance of 
Auto Manufacturers, but by the end of 
2018, EVs only accounted for less than 
2% of the overall vehicle market. 

Auto companies see those numbers 
as an opportunity for growth. Around 
the world, they are investing $225 
billion over the next three years to 
develop more EVs. Industry groups 
report manufacturers are now offering 
more than 40 models of EVs, a number 
expected to grow to more than 200 
over the next two years. An analysis by 
the J.P. Morgan investment firm sees 
traditional internal combustion engine 
vehicles falling from a 70% share of the 
market in 2025 to 40% by 2030.

The efficiency of electricity
What’s powering those predictions 

is the worldwide interest in the related 
desires for less pollution, higher 
efficiency and greater economy. A 
study by the American Council for an 
Energy Efficient Economy (ACEEE) 
concludes that generating electricity 
produces less greenhouse gases than 
other forms of energy, especially with 
the increasing use of renewable power 
sources. The ACEEE study cites trans-
portation as a sector of the economy 
that could produce the biggest gains in 
energy efficiency, mainly due to a shift 
toward EVs.

While efficiency and environmen-

tal concerns provide reasons for EV 
growth, it also helps that they’re get-
ting cheaper. One of the biggest costs 
of an EV is the battery, and competi-
tion is driving down prices. The incen-
tives for researchers and manufactur-
ers to lower costs have reduced battery 
prices about 15% a year for the past 
20 years. As a result, the cost of the 
battery has dropped from more than 
half the cost of an EV four years ago, 
to one-third today, and is expected to 
be down to about one-fifth the cost by 
2025, according to the research firm 
BloombergNEF.

Electric buses, scooters and 
ridesharing

Newer batteries last longer, which 
addresses one of the biggest roadblocks 
to more people buying EVs. There’s a 
term for the concern that an EV battery 
will run out before you’re done driving 
for the day — range anxiety. 

But batteries can now provide a 
range of 200 miles before needing a 
recharge, well above the 40 miles a 
day that most people drive. 

Which brings up another potential 
roadblock to EVs — how you charge 
them. One easy place to charge an EV 
would be in your garage overnight, 
and your local electric co-op can help 

you with advice on how to do that. 
There are different ways to charge 
your car, from a standard outlet, 
which takes longer, to higher-volt-
age techniques that might require an 
upgrade your co-op can help with.

Some electric co-ops in the United 
States are also helping to install 
charging stations — another factor 
people will want available before buy-
ing an EV. That number is growing as 
well. The Department of Energy reports 
that in the past two years, the number 
of EV charging stations in the U.S. has 
increased from 16,000 to 22,000.

Experts expect some of the stron-
gest growth of electric transporta-
tion to come in specialized uses that 
could expand to wider acceptance. 
Bloomberg expects that by 2040, 81% 
of municipal bus sales will be electric. 
Ridesharing services like Lyft and Uber 
are another expected market. More 
than a billion people around the world 
use ridesharing services and the stop-
and-go nature of rideshare driving 
could make the greater efficiency of 
EVs attractive to those drivers. 

As the Bloomberg study concludes, 
“Electrification will still take time 
because the global fleet changes over 
slowly, but once it gets rolling in the 
2020s, it starts to spread to many 
other areas of road transport. We see a 
real possibility that global sales of con-
ventional passenger cars have already 
passed their peak.” l

Paul Wesslund writes on consumer 
and cooperative affairs for the National 
Rural Electric Cooperative Association, 
the national trade association represent-
ing more than 900 local electric cooper-
atives. From growing suburbs to remote 
farming communities, electric co-ops 
serve as engines of economic develop-
ment for 42 million Americans across 
56% of the nation’s landscape.

EV Market Growth

Source: Alliance of Auto Manufacturers

Electric vehicles (EVs) 
accounted for just 2% 
of the 2018 vehicle 
market, but EV sales 
increased by 75% 
from 2017 to 2018—a 
significant jump.

How electric vehicles will shape the  
future of driving

By Paul Wesslund
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We want to hear from you
By Craig Eccher

From the President & CEO

WE LIVE in a device-driven world. 
Our smartphones, tablets, laptops and 
an assortment of other devices help  
us communicate and connect. Com-
panies spend billions pushing out 
a steady drumbeat of messages and 
information, and we are constantly 
bombarded with one-way communi-
cation. But is anyone listening on the 
other end?

At Tri-County, we are not only 
listening, we are eager to hear from 
you. Whether you text us, respond to 
a survey or social media post, send an 
email, or simply stop by and chat in 
person, we thrive on your feedback.

In fact, it was members’ feedback 
about the desire for high-speed inter-
net that put us on the path to building 
a fiber-optic broadband network across 
our service territory. Your voice mat-
ters, and we listened. Our broadband 
subsidiary, Tri-Co Connections, will be 
connecting our first members to our 
fiber network in the Coudersport area 
this month!

Connecting with you helps us keep 
pace with our local communities’ pri-
orities and needs. 

Because we are a cooperative, we 
have a different way of operating. 
Tri-County exists to provide safe, reli-
able and affordable energy to you, the 
members of the co-op. 

Equally important is our mission 
to enrich the lives of the members we 
serve. We hope you will consider us as 

not only your energy provider, but also 
as a local business that supports our 
communities and powers economic 
development and prosperity for the 
people of the region. 

You will notice that throughout the 
year, we create opportunities for you 
and other community members to 
attend co-op gatherings and events in 
order to hear from you. These include 
our annual meeting at the Troy Fair, 
our Member Appreciation Day at the 
Potter County Fair and senior citizens 
expos in Tioga and Potter counties.

We also conduct an annual survey 
to gather feedback so that we can plan 
for new initiatives, technical upgrades 
and improvements on existing co-op 
programs and services. Our planning 
is led by local members just like you, 
who understand the needs of the 
community and are looking out for the 
long-term interests of our region. 

Your cooperative works to contin-
ually learn from our members about 
their priorities so that we can better 
serve you, because your electric co-op 
was built by the community, for the 
community. But we can only improve, 
adapt and effectively plan for the 
future if we have two-way communi-
cation. 

For our co-op and communities to 
thrive now and in the future, we de-
pend on hearing from you. I hope you 
will connect with us and let us know 
your perspective. We’re listening. l

Tri-County 
Rural Electric  

Cooperative, Inc.

One of 14 electric cooperatives  
serving Pennsylvania and New Jersey

COOPERATIVECONNECTION

TRI-COUNTY
REC 

Tri-County REC 
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BOARD OF DIRECTORS

Matthew S. Whiting
Chairman

Gerald “Arnie” A. Kriner
Vice Chairman

Valery J. Robbins
Secretary/Treasurer

Alfred G. Calkins
James R. Davis

Lowell W. Geiser
Nicholas Reitter
Jerome Sasala

Alston A. Teeter

Craig Eccher
President & CEO

Staff
Rachel Hauser, Executive Assistant

Austin Helmuth, Director, Engineering
Eric McRoberts, Director, Operations

Barbara Carleton, Director, Financial Services
Bryan Berguson, Director, Member Services

Office Hours
Monday through Friday

7:30 a.m. - 4 p.m.

Jeff Fetzer, CCC, Local Pages Editor
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TRI-COUNTY RURAL ELECTRIC COOPERATIVE, INC

ELECTION by majority is one of the 
hallmarks of membership in a rural 
electric cooperative.

As a member, you can take an active 
role in the democratic process by run-
ning for a seat on Tri-County’s board 
of directors. Or you can exercise your 
democratic rights by simply voting in 
your district’s election.

This year, Tri-County will hold di-
rector elections for Districts 3, 5 and 9, 
currently served by directors Nicholas 
Reitter, Matthew S. Whiting, and Low-
ell W. Geiser, respectively.

Duties of a director
Directors are responsible for devel-

oping co-op policies and long-range 
plans. They voice members’ con-
cerns and make recommendations to 
Tri-County’s management staff.

Nine directors comprise Tri-County’s 
board. Each board member represents 
a specific area within the co-op’s 
service territory, as the accompanying 
map illustrates.

Directors serve three-year terms. 
Elections take place on a rotating 
basis, with three of the co-op’s nine 
districts voting each year.

Candidates must be able to attend 

monthly board meetings held in the 
co-op’s Mansfield office the fourth 
Tuesday of each month. In addition, 
directors are required to attend various 
training courses and educational 
workshops, as well as state and region-
al director functions.

To be eligible for director candida-
cy, you must also meet all guidelines 
listed in the cooperative’s bylaws, 
which can be viewed online by visiting 
tri-countyrec.com. A copy of the by-
laws can also be obtained by contact-
ing the cooperative or by visiting the 
co-op’s Mansfield office.

To serve on the board, you must be a 
member and a bona fide resident of the 

Townships scheduled to 
elect directors in 2020
District 3:�"INGHAM��'ENESEE��(AR
RISON��/SWAYO�AND�3HARON�IN�0OTTER�
#OUNTY��"ROOKlELD�AND�7ESTlELD�IN�
4IOGA�#OUNTY��#ERES�IN�-C+EAN�#OUNTY�
District 5:�*ACKSON��,AWRENCE��2ICH
MOND��2UTLAND�AND�4IOGA�IN�4IOGA�#OUN
TY��7ELLS�IN�"RADFORD�#OUNTY�
District 9:�!BBOT��3TEWARDSON�AND�
7EST�"RANCH�IN�0OTTER�#OUNTY��%AST�
+EATING�AND�,EIDY�IN�#LINTON�#OUNTY��%LK�
IN�4IOGA�#OUNTY�

district you seek to represent. You can-
not be a close relative of a Tri-County 
employee or board member.

Election procedures
Residential members from Districts 

3, 5 or 9 interested in running for a 
position on the cooperative’s board 
of directors must be nominated by a 
petition signed by at least 15 members 
residing in the candidate’s respective 
district. Petitions and further in-
structions are available by contacting 
Rachel Hauser at the Tri-County office 
at 570-662-2175 or 1-800-343-2559.

Petitions must be received by Mon-
day, March 30, 2020, in order to be 
considered. The election of directors 
will be conducted via mail-in ballots; 
therefore, adequate time is needed 
for the petitions to be received and 
reviewed by the cooperative’s Election 
and Credentials Committee.

Qualified candidates will also be asked 
to submit a brief biography, which will 
be published in Penn Lines. l

Official notice of director elections
Candidates sought for Districts 3, 5 and 9

SmartHub: Manage your account from anywhere
3MART(UB��4RI#OUNTY�S�ONLINE�BILL�PAYMENT�AND�ACCOUNT�MANAGEMENT�PROGRAM��
LETS�YOU�MANAGE�ALL�ASPECTS�OF�YOUR�ACCOUNT�ONLINE�OR�WITH�YOUR�MOBILE�DEVICE�

WITH SMARTHUB, YOU CAN:

k View bills online  
k View billing history 
k�#HANGE�ACCOUNT�INFORMATION 
k�2ECEIVE�BILLING�NOTIFICATIONS 
k�0AY�YOUR�BILL�ONLINE�USING�YOUR�CHECKING�ACCOUNT��CREDIT�OR�DEBIT�CARD 
k�2ECEIVE�A�PAPERLESS�BILL 
k�!CCESS�YOUR�ACCOUNT�INFO�ON�YOUR�SMARTPHONE�OR�TABLET 
k�2EPORT�POWER�OUTAGES 
k�-ONITOR�YOUR�ELECTRIC�USE�WITH�AVERAGE�DAILY�CONSUMPTION�GRAPHS��
3IGNING�UP�FOR�3MART(UB�IS�EASY��6ISIT�OUR�WEBSITE��TRICOUNTYREC�COM��CLICK�ON�THE�
3MART(UB�ICON�AND�FOLLOW�THE�REGISTRATION�INSTRUCTIONS��4HE�3MART(UB�MOBILE�APP�
IS�AVAILABLE�FOR�DOWNLOAD�THROUGH�YOUR�APP�STORE�
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4/0�6)%7��4RI#OUNTY�S������9OUTH�4OUR�DELEGATION�CHECKS�OUT�THE�'ETTYSBURG�"ATTLElELD�FROM�
ATOP�,ITTLE�2OUNDTOP��4HE�COOP�CONTINGENT�TOURS�THE�HISTORIC�BATTLElELD�AND�STAYS�OVERNIGHT�IN�'ET
TYSBURG�BEFORE�HEADING�TO�7ASHINGTON��$�#���FOR�THE�OFlCIAL�BEGINNING�OF�THE�WEEKLONG�2URAL�%LECTRIC�
9OUTH�4OUR�

Deadline to apply for Youth Tour nears
HIGH SCHOOL juniors interested 
in competing for a chance to take 
part in an all-expenses-paid trip 
to Washington, D.C., this summer 
have until Friday, Jan. 31, 2020, to 
submit an application. (If mailing the 
application, it must be postmarked by 
Jan. 28, 2020.)

The 2020 Rural Electric Youth Tour, 
a weeklong sightseeing excursion to 
the nation’s capital that mixes fun and 
education, will take place June 21-26. 

Coordinated annually by the 
National Rural Electric Cooperative 
Association since 1964, Youth Tour 
is expected to draw more than 1,800 
students to Washington, D.C., this 
summer. While there, students have 
the opportunity to explore the capital’s 
historic sites, visit the Smithsonian, 
make friends with Youth Tour 

students from throughout the United 
States, meet with federal legislators 
and learn about electric cooperatives 
and the cooperative movement.

Youth Tour is open to all high 
school juniors whose parents or legal 
guardians are members of Tri-County 
or who reside in a school district 
located within the co-op’s service 
territory. Complete contest rules 
and online application form can be 
accessed by visiting the Tri-County 
website, tri-countyrec.com, and 
clicking on the Youth Tour links that 
appear under the Member Services 
drop-down menu near the top of our 
homepage. 

For more information about the 
Youth Tour and the 2020 agenda,  
call Tri-County’s Mansfield office at  
570-662-2175 or 1-800-343-2559. l

)F�YOU�NEED�ASSISTANCE�PAYING�
YOUR�HEATING�BILLS�OR�HAVE�A�HEATING�
EMERGENCY��HELP�MAY�BE�AVAILABLE�
THROUGH�THE�,OW�)NCOME�(OME�%N
ERGY�!SSISTANCE�0ROGRAM��,)(%!0	�
,)(%!0�OFFERS�BOTH�CASH�GRANTS�

AND�CRISIS�GRANTS��#ASH�GRANTS�HELP�
FAMILIES�PAY�THEIR�HEATING�BILLS��)F�
YOU�ARE�ELIGIBLE�FOR�A�CASH�GRANT��THE�
GRANT�WILL�BE�SENT�DIRECTLY�TO�YOUR�
UTILITY�OR�FUEL�DEALER��AND�THE�PAY
MENT�WILL�BE�CREDITED�ON�YOUR�BILL�
#RISIS�GRANTS�ARE�AVAILABLE�TO�HELP�

THOSE�WHO�HAVE�EMERGENCY�SITUA
TIONS�IN�WHICH�THEY�ARE�IN�DANGER�OF�
BEING�WITHOUT�HEAT��4HOSE�SITUATIONS�
INCLUDE��HAVING�BROKEN�HEATING�
EQUIPMENT�OR�LEAKING�FUEL�LINES��
LACK�OF�FUEL��HAVING�UTILITY�SERVICE�
TERMINATED��OR�BEING�IN�DANGER�OF�
NOT�HAVING�FUEL�OR�HAVING�SERVICE�
TERMINATED��#RISIS�GRANTS�ARE�SENT�
DIRECTLY�TO�THE�VENDOR�OR�UTILITY�
)F�YOU�HAVE�A�HEATING�EMERGEN

CY��OR�FOR�MORE�INFORMATION�ABOUT�
,)(%!0��CALL�YOUR�COUNTY�ASSIS
TANCE�OFlCE�OR�THE�TOLLFREE�,)(%!0�
HOTLINE�AT�������������
9OU�CAN�APPLY�FOR�ENERGY�ASSIS

TANCE�DIRECTLY�THROUGH�#/-0!33��
THE�STATE�S�ONLINE�HEALTH�AND�HUMAN�
SERVICES�BENElTS�APPLICATION�SITE��
BY�VISITING�COMPASS�STATE�PA�US�
"ELOW�ARE�THE�INCOME�GUIDELINES�

FOR�ACCEPTANCE�INTO�THE�PROGRAM�

LIHEAP offers help 
with heating bills

     Household Size          Household Income   

 1  $18,735
 2  $25,365
 3  $31,995
 4  $38,625
 5  $45,255
 6  $51,885

Add $6,630 for each additional  
member of the household

Keep current with Tri-County on Facebook
,OOKING�TO�KEEP�UP�WITH�THE�LATEST�NEWS�INVOLVING�YOUR�LOCAL�ELECTRIC�COOPERATIVE��

*OIN�US�ON�&ACEBOOK�
"Y�hLIKINGv�4RI#OUNTY��YOU�WILL�RECEIVE�UPDATES�ABOUT�POWER�OUTAGES��ALERTS�ABOUT�

#OOP�#ONNECTIONS�#ARD�DISCOUNTS�AND�SPECIAL�OFFERS��AS�WELL�AS�INFORMATION�ABOUT�
SYSTEM�PROJECTS��CURRENT�EVENTS�AND�OTHER�ITEMS�OF�INTEREST��
9OU�CAN�LINK�TO�THE�4RI#OUNTY�&ACEBOOK�PAGE�FROM�OUR�HOMEPAGE�AT� 

TRICOUNTYREC�COM�
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TRI-COUNTY RURAL ELECTRIC COOPERATIVE, INC

EVEN with the advances of our com-
puterized outage management system, 
members still play a vital role in the 
co-op’s power restoration efforts.

The first thing you want to do when 
you lose power is call the coopera-
tive at 1-800-343-2559 to report the 
outage. You can also report outages 
through our SmartHub application. 
Please do not report the outage 
through Facebook because it is not 
monitored at all times. 

When you call in to report an out-
age, the more information you are able 
to provide, the sooner Tri-County can 

have you and your neighbors back in 
service.

Here are simple steps to follow when 
an outage occurs:

1. Never attempt to fix or move an 
electric line yourself. Fallen lines often 
remain energized. Contact with live 
wires can result in injury or death.

2. Check your circuit breakers and 
fuses. If nothing appears out of the 
ordinary, call the cooperative.

3. Call 1-800-343-2559 to let us 
know you are out of power, or report 
the outage through the SmartHub 
application.

4. If calling to report the outage, be 
sure to provide the telephone number 
of the account that is out of service. 

5. Report when you lost power. Also 
tell us if all or only some of your lights 
are out, or whether your lights are 
flickering or dim.

6. If possible, tell the Tri-County op-
erator whether or not your neighbors 
have electricity.

7. Report if you noticed downed 
lines, trees on electric wires, sparking 
transformers, flashes of light, explosions 
or unusual noises, broken poles, tree-
blocked roadways, car accidents, etc. l

Steps for reporting a power outage

7ITH�TODAY�S�HIGHER�ENERGY�COSTS��
MORE�AND�MORE�COOPERATIVE�FAMILIES�
STRUGGLE�TO�KEEP�UP�WITH�THEIR�ENERGY�
BILLS�
9OU�CAN�HELP�SOME�OF�YOUR�NEIGH

BORS�IN�NEED�BY�PARTICIPATING�IN�
4RI#OUNTY�S�&AMILY)N.EED�&UND�
4HIS�VOLUNTARY�PROGRAM�ALLOWS�YOU�

TO�ASSIST�MEMBERS�OF�THE�COOPERATIVE�
WHO�HAVE�DIFFICULTIES�PAYING�THEIR�
ELECTRIC�BILLS��0ARTICIPATING�IN�THE�PRO
GRAM�IS�INEXPENSIVE���LESS�THAN����
A�MONTH���AND�HELPS�UNITE�THE�ENTIRE�
COOP�AS�MEMBERS�HELP�EACH�OTHER�
THROUGH�DIFFICULT�FINANCIAL�TIMES�
CONTRIBUTING IS EASY
4HE�CONCEPT�BEHIND�THE�&AM

ILY)N.EED�&UND�IS�SIMPLE��9OU�
ALLOW�4RI#OUNTY�TO�hROUND�UPv�YOUR�

MONTHLY�ELECTRIC�BILL�TO�THE�NEXT�DOLLAR�
AMOUNT��4HE�DIFFERENCE�BETWEEN�THE�
ROUNDUP�AMOUNT�AND�YOUR�ACTUAL�BILL�
AMOUNT���WHICH�CAN�BE�NO�HIGHER�
THAN����CENTS�IN�ONE�MONTH���GOES�
INTO�THE�FUND�
&OR�EXAMPLE��IF�YOUR�ELECTRIC�BILL�IS�

���������THEN�YOU�WOULD�PAY�������
4HE�EXTRA����CENTS�GOES�INTO�OUR�
MEMBER�ASSISTANCE�FUND�FOR�NEEDY�
FAMILIES�OF�THE�COOPERATIVE�
)N�ADDITION�TO�BEING�A�GREAT�WAY�TO�

HELP�NEIGHBORS�IN�NEED��PARTICIPATING�
IN�THE�PROGRAM�CAN�ALSO�MAKE�BALANC
ING�YOUR�CHECKBOOK�EASIER�
A FEW CENTS CAN MAKE A DIFFERENCE
9OUR�DONATION�OF�LESS�THAN�A�DOLLAR�

A�MONTH�DOESN�T�AMOUNT�TO�A�LARGE�
SUM�OF�MONEY�OVER�THE�COURSE�OF�THE�

Yes! I want to become a volunteer for the Family-In-Need Fund! 
I understand that my bill will be rounded up to the next dollar amount.  My total bill will include my monthly contribution to the 
program, and I am responsible for paying that amount. I also understand that to stop donating to the fund, all I need to do is call 
the office and ask to stop.

Name: ___________________________________________Account No.: ________________________________________

Address: ______________________________________________________________________________________________

 _____________________________________________________________________________________________________

Phone: _______________________________________________________________________________________________

Family-In-Need Fund
It’s common cents

YEAR��/N�AVERAGE�A�MEMBER�WOULD�
END�UP�DONATING�ABOUT����ANNUALLY�TO�
THE�PROGRAM�
"UT�YOUR�POCKET�CHANGE��WHEN�

POOLED�WITH�CONTRIBUTIONS�FROM�ALL�OF�
THE�OTHER�PARTICIPATING�MEMBERS�OF�
THE�COOP��CAN�TRULY�MAKE�A�DIFFERENCE�
FOR�A�FAMILY�THAT�HAS�FALLEN�BEHIND�ON�
ITS�ELECTRIC�BILL�
HERE’S HOW YOU CAN HELP
)F�YOU�WOULD�LIKE�TO�HELP�YOUR�

COOP�NEIGHBORS��THE�&AMILY)N.EED�
&UND�IS�AN�EASY�WAY�TO�DO�JUST�THAT��
*UST�FILL�OUT�THE�FORM�BELOW�AND�
ENCLOSE�IT�WITH�YOUR�NEXT�ELECTRIC�BILL��
)F�YOU�DECIDE�YOU�NO�LONGER�WANT�TO�
PARTICIPATE�IN�THE�PROGRAM��JUST�CALL�
THE�OFFICE�AND�ASK�TO�STOP�
4HE�SUCCESS�OF�THIS�PROGRAM�

DEPENDS�ON�THE�GENEROSITY�OF�MEM
BERS��.EIGHBORS�HELPING�NEIGHBORS���
IT�S�THE�COOPERATIVE�WAY��0LEASE�SEND�
IN�YOUR�FORM�TODAY�



What Kind of 
Hearing Aids 
Do Doctors Use?

The same ones they 
recommend to their patients!

Advanced Digital 
Hearing Aid Technology

Visit www.MDBOGO.com   
Free 1-Year Supply of Batteries with Offer Code JV38 The Doctor’s Choice for Affordable Hearing Aids

Behind-the-ear hearing aid with 
thin tubing for a nearly invisible 
profi le. 3 programs for customized 
listening environments. Amplifi es
the critical frequencies of the 
human voice, without amplifying 
background sounds, so you can en-
joy crisp, clear conversations.

CRISP, CLEAR SOUND  

MDHearingAids were created by 
a board-certifi ed otolaryngologist 
frustrated that patients couldn’t 
afford the high price of hearing aids. 
So, he did the only logical thing…he 
created a low-cost, feature-packed 
hearing aid that costs 90% less than 
a comparable hearing aid. 

STATE-OF-THE-ART FEATURES  NO AUDIOLOGIST NEEDED 

Save time and money, cancel 
those audiologist appointments! 
Advanced hearing aid techno-
logy lets you easily program
and adjust your MDHearingAid
at home. Set-up is fast and easy,
too, going from box to ear in just 
fi ve minutes.  

Only $199 99
Each When You Buy a Pair – LIMITED TIME ONLY!

Reg: $399.98BUY 1
GET 1 FREE

Try MDHearingAids risk-free with a 100% money-back guarantee for 
45 days. Just call toll-free or visit the website shown below. Call now 
and get free shipping plus a free, one-year supply of batteries. 

Call Toll-Free 1-800-993-9317
Try it RISK FREE 

for 45 Days

“MDHearingAids are better than expensive clinic hearing aids, 
which cost thousands more,” says retired physician Dr. Robert A. 

“I have had fi ve pairs of expensive hearing aids and MDHearingAids 
are just as good,” adds retired neurosurgeon Dr. Brian L.

Doctors Are Tired of Watching Their Patients
Waste Money on Over-Priced Clinic Hearing Aids  

MDHearingAids are the best value on the market, says Dr. Clarke:

“I’m a physician, and I know how much people spend on health care. 
They should get the best value, and this product is just as effective 

(if not more) than traditional overly-priced hearing aids. I will 
be recommending MDHearingAids to my hearing-impaired patients.”

Doctors love MDHearingAids® for the same reasons patients do. These 
FDA-registered, medical-grade hearing aids have the same high-tech 

features found in more expensive hearing aids at a fraction of the cost.

Nearly invisible!

SAVE 90% 
COMPARED TO 
TRADITIONAL 
HEARING AIDS
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Start the new year right with  
energy savings

By Pat Keegan and Brad Thiessen

Dear Luke: The story you heard is 
not far-fetched. We’ve been involved 
with energy efficiency programs that 
have achieved those kinds of results. 
Here are some energy-saving measures 
you can do right away and a plan for 
greater savings down the road.
1. Dial in savings.

Now: The first place to start is your 
home thermostat. In most homes, 
the largest portion of the energy bill 
goes toward heating and cooling. Set-
ting back your thermostat by 7 to 10 
degrees for eight hours a day can save 
you up to 10% a year on heating and 
cooling. In the winter, you could aim 
for 56 F at night and when no one is 
at home, and 68 F when you’re up and 
around. If you’re used to a warmer 
house, it may mean throwing on a 
sweater or pair of slippers.

Later: Make sure to adjust your air 
conditioning settings next summer. 
If you have a manual thermostat and 
don’t always remember to adjust it, 
consider purchasing a smart thermostat 
or one that’s programmable.
2. Set refrigerator and freezer temps 
for efficiency. 

Now: Make sure your refrigera-
tor and freezer aren’t set to a colder 
temperature than needed. The fridge 
should be at 38 F to 40 F and the 
freezer compartment should be 5 F. If 
you have a separate chest freezer, set 
it to 0 F. Also check your water heater 
setting — aim for a setting of 120 F.

Later: Old refrigerators and freezers 
can use a lot of electricity. If yours 

SMARTCIRCUITS

was made before 1993, you can save 
upward of $65 a year with a new 
Energy Star® model. If you eliminate a 
second refrigerator or freezer, you can 
save even more.
3. Maximize the heat you’ve got.

Now: Look around each room and 
make sure the vents and radiators 
aren’t blocked by furniture or other 
objects. If the floors feel cold even 
when the room is warm, put down 
area rugs for additional warmth. Open 
curtains and blinds to let the sunshine 
in, and close them at night. 

Later: Enlist the help of an energy 
auditor or to test for duct leakage and 
ensure your whole system is balanced 
and running efficiently.
4. Make bright moves.

Now: The obvious first step is to make 
sure lights are turned off when they’re 
not in use. If you’re still using incan-
descent bulbs, you could switch the five 
most-used bulbs to LEDs and save about 
$75 per year. LEDs last much longer and 
use about one-fourth as much energy.

Later: Over time, plan to replace all 
your old incandescent bulbs, and con-

sider smart lighting options that can be 
programmed to turn off when a room 
is not in use. 
5. Eliminate drafts.

Now: Look carefully around your 
home for signs of air leaks. If you have 
a gap under an exterior door, you can 
block it with a towel or better yet, 
install some weather stripping. Make 
sure windows are sealed with caulk, 
and you can also seal areas around 
plumbing and wiring penetrations.  

Later: Have an energy auditor do a 
blower door test to find air leaks.  

Taking some of these steps now 
should provide some quick energy 
savings. To save even more, you’ll need 
a plan for the “later” steps. An energy 
audit can help you determine a much 
better plan, and your electric co-op 
may be able to provide an audit or rec-
ommend a qualified local auditor. l

This column was co-written by Pat 
Keegan and Brad Thiessen of Collabora-
tive Efficiency. For more information on 
starting the new year right with energy 
saving, please visit: www.collaborativeef-
ficiency.com/energytips.

Dear Pat and Brad: My neighbor 
claims they were able to cut 
their energy bills nearly in half. 

Is that even possible? What would I 
have to do to get there? — Luke



FINANCING 
AVAILABLE 

WITH APPROVED 
CREDIT

Call Now Toll-Free

1-888-663-2497
for more information and ask about our Senior Discounts

Introducing the 
ALL NEW 

Walk-In 
Shower!

Upgrade your bathroom, 
upgrade your life. With a new 
walk-in shower, you can make sure 
your bathroom ages as gracefully as 
you do. This shower was designed by 
experts, with you in mind, focusing 
on safety and convenience when it 
matters most. Discover how a walk-in 
shower can help reduce the risk of 
falling, giving you the freedom to 
enjoy your bathroom again.

✓ Commercial Grade Non-Slip Floor

✓ Easy-to-reach Shower Wand

✓ Professionally Installed in 1 day

✓ Optional Built-in Seat or Fold Down 
Safety Seat

✓ Tru Temp Anti Scald Shower Valve 

✓ Ergo L Shaped Grab Bar

✓ Lifetime Warranty

✓ Optional Barrier Free Wheelchair 
Accessible

Call today and receive 
exclusive savings of up to

$ 750 OFF
FOR A LIMITED TIME ONLY

Call Toll-Free 1-888-663-2497

www.SafeStepShower.com
With purchase of a new Safe Step Walk-In Shower. 

Not applicable with any previous walk-in shower purchase. 
No cash value. Must present off er at time of purchase. 

CSLB 983603  F13000002885  13HV08744300

            Enjoy the ease of 

Showering Safely 
So you can stay in the home you love!
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TIMELINES

Your Newsmagazine Through the Years

2000

1990

1980

1970

2010

Ice forms on the 
lower falls at 
Campbell Run, 
a tributary that 
feeds into the Pine 
Creek Gorge at the 
Pennsylvania Grand 
Canyon in Tioga 
County.

Small gas stations 
across the state are 
closing after the 
passage of federal 
and state legislation 
to regulate and clean 
up underground 
gasoline tanks.

Penn Lines 
contemplates 
how happy the 
new year will be 
as a recession 
looms, prices are 
skyrocketing and 
shortages are 
commonplace.

0ATRICIA�(OLLIDAY������
daughter of Mr. and 
Mrs. Archie Holliday, 
West Monterey, 
Clarion County, 
is crowned “Miss 
Pennsylvania Rural 
Electrification.”

As Boy Scouts across the country gear up to celebrate 100 
years of Scouting in 2010, Warren County residents take 
special note of the centennial celebration because it is 

only three years until they celebrate the same milestone. 
Officially designated as the oldest existing, continuously 

registered, non-merged council in the United States, the Chief 
Cornplanter Council, based in Warren since its founding in July 
1913, was the 17th council to receive a charter from the Boy 
Scouts of America. The first 16 either disbanded or merged with 
other councils.

Originally chartered as the Warren County Council, the group 
was renamed Chief Cornplanter Council in 1954 to honor a 
local Seneca chief. 

Boy Scouts of America was incorporated on Feb. 8, 1910, 
under the laws of the District of Columbia by W.D. Boyce. In the 
1920s, the organization’s National Executive Board authorized 
development of a program for younger boys, which eventually 
became the Cub Scout program.
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COUNTRYKITCHEN

Easing out of the holidays
By Janette Hess

In the post-holiday season, stovetop casseroles are just the thing to wean us from 
overly abundant buffets and multi-course meals. When these casseroles are 

packed with interesting flavors, the transition is all the easier.

Jambalaya with Sausage and Ham is a southern-inspired treat perfect for winter 
evenings, because the andouille sausage and Cajun seasonings impart heat beyond 
the actual pan temperature. Asian-inspired Chicken and Rice offers umami, that 
savory essence present in soy sauce. Spanish-style Stovetop Paella features several 
tasty specialty ingredients, most notably Bomba rice and salami-style chorizo. If not available in local gourmet shops, these 
items may be ordered online.

Once assembled, these rice-centric casseroles simmer undisturbed on the stovetop until dinner. What a January bonus! l

A trained journalist, Janette Hess 
focuses her writing on interest-
ing people and interesting foods. 
She is a Master Food Volunteer 
WITH�HER�LOCAL�EXTENSION�SERVICE�
and enjoys collecting, testing  
and sharing recipes.

In large, straight-sided skillet or pot, heat 1 tablespoon 
oil over medium heat. Add sausage slices. Cook and 
stir until sausage is lightly browned on edges. Remove 
sausage from skillet and combine with ham; set aside. 
Add remaining oil to hot pan, along with onion, celery 
and bell pepper. Sauté 5 minutes, or until vegetables 
start to soften. Add garlic, reduce heat and sauté 1 min-
ute longer. Add reserved meats to pan, along with rice, 
broth, tomatoes and seasonings. Bring to boil. Cover 
and reduce heat. Simmer for 20 to 25 minutes, or until 
rice is soft and most liquid has been absorbed. Serve 
with hot sauce, if desired. Makes 6 servings.

Jambalaya with Sausage and Ham
2 tablespoons olive oil, 

divided
8 ounces fully-cooked 

andouille sausage, 
sliced

8 ounces smoked ham, 
diced

1 cup diced yellow onion
1/2 cup diced celery
1/2 cup diced bell 

pepper
2 cloves garlic, minced

1 generous cup long-
grain white rice

1 14 1/2-ounce can 
lower-sodium chicken 
broth

1 14 1/2-ounce can 
petite-diced tomatoes 
with juice

1/2 teaspoon creole 
seasoning 

1/4 teaspoon dried 
thyme

Place chicken in bowl with 2 tablespoons soy sauce 
and 1 tablespoon rice vinegar. While chicken is mari-
nating, heat 1/2 tablespoon oil in large, straight-sided 
skillet or pot. Add peanuts. Sauté until peanuts just 
begin to brown. Quickly transfer out of skillet and set 
aside. Add remaining oil to skillet. Blot thighs and add 
to hot oil. Cook until just beginning to brown; flip over 
and repeat. Whisk together stock, garlic-chili sauce, 
sugar and remaining soy sauce. Add rice and stock 
mixture to skillet. Cover and simmer for 20 to 25 min-
utes, or until liquid is absorbed. Remove from heat and 
top with peanuts and sliced onion. Makes 6 servings.

Season chicken with salt and set aside. In hot skil-
let, toast saffron threads until slightly fragrant. Place 
threads on small piece of parchment paper; fold over 
and crush. Place chicken stock in saucepan, add saffron 
and bring to low simmer. In large, straight-sided 
skillet, heat 3 tablespoons olive oil over medium to 
medium-high heat. Brown chicken in hot oil before 
removing from pan and setting aside. Add remaining 
1 tablespoon oil to pan; add red pepper and onion. 
Sauté for approximately 5 minutes, or until vegetables 
are softened. Coarsely grate tomato pulp into vegetable 
mixture; discard skin. Stir in chorizo, rice, paprika and 
garlic powder. Nestle chicken thighs into rice mixture. 
Add hot stock and 3/4 teaspoon kosher salt. Simmer 
uncovered until rice is soft and liquid is absorbed, 
about 25 to 30 minutes. Allow paella to rest at least 5 
minutes before serving. Makes 6 to 8 servings.

1 1/2 pounds boneless, 
skinless chicken 
thighs, trimmed

5 tablespoons soy sauce, 
divided

1 tablespoon rice vinegar
3/4 cup unsalted, dry-

roasted peanuts
1 1/2 tablespoons 

peanut oil, divided

2 1/4 cups unsalted 
chicken stock

2 teaspoons Asian garlic-
chili sauce, plus more 
for serving, if desired

2 teaspoons sugar
1 1/2 cups converted 

white rice
3 to 4 green onions, 

sliced

1 3/4 to 2 pounds 
boneless, skinless 
chicken thighs, 
trimmed

1/2 teaspoon saffron 
threads

3 1/4 cups unsalted 
chicken stock

4 tablespoons olive oil, 
divided

1 red pepper, roasted, 
peeled and diced

1 yellow onion, diced

1 large tomato, halved
4 ounces Spanish 

(salami-style) chorizo, 
cut into small pieces

1 1/4 cups Spanish 
Bomba rice

1 1/2 teaspoons 
smoked paprika 

1/4 teaspoon garlic 
powder

3/4 teaspoon kosher 
salt, plus extra for 
seasoning chicken

Asian-inspired Chicken and Rice

Stovetop Paella



Proven AQUACIDE PELLETS
Marble size pellets. Works at any depth.

KillLakeWeeds.com

Proven AQUACIDE PELLETS

KILL
LAKE

WEEDS

Before             After

FREE SHIPPING! Certified and
approved for use by state agencies.

State permit may be required.
Registered with the Federal E. P. A.

10 lb. bag

treats up to
4,000 sq.ft.
$94.00

50 lb. bag

treats up to
20,000 sq.ft.
$345.00 

AQUACIDE CO.AQUACIDE CO.
PO Box 10748, DEPT 193

White Bear Lake, MN  55110-0748

800-328-9350

Order today online, or request free information.

Our
65th

year

Please send me an application for the 2020-21 Pennsylvania 
Rural Electric Association Scholarship Trust Fund in Memory 
of William F. Matson. I am a high school senior and the son 
or daughter of a member or employee of an electric cooperative in 
Pennsylvania and New Jersey who belongs to the Pennsylvania 
Rural Electric Association.

 ___________________________________________
Name

 ___________________________________________
Address

 ___________________________________________
Town or City

 ___________________________________________
State  Zip

 ___________________________________________
Email address

 ___________________________________________
Name of Electric Cooperative

Attention High School Seniors
At least five $1,000 Pennsylvania Rural Electric Association Scholarships in Memory of  

William F. Matson are available for the 2020-21 college year.

fill out and mail this couponWho is eligible?
The Pennsylvania Rural Electric Association Scholarship Trust Fund in Mem-

ory of William F. Matson is offering scholarships to sons and daughters of members 
and employees of electric cooperatives in Pennsylvania and New Jersey who belong 
to the Pennsylvania Rural Electric Association. Applicants must currently be high 
school seniors and be able to furnish necessary aptitude test scores and financial need 
information. At least five $1,000, one-time scholarships will be awarded.

Important dates to remember
All applications and required information must be received no later than  

May 6, 2020. Finalists will be sent a follow-up questionnaire that must be 
returned by June 12, 2020. Scholarship awards will be announced at the  
Pennsylvania Rural Electric Association Summer Meeting in July 2020.

How to apply
To receive an application, simply fill out and mail the accompanying coupon 

or contact your local electric cooperative office. If you would like to receive 
the application via email, please include your email address or visit our website, 
www.prea.com, for more information.

Applicant: 
To request a scholarship application, mail coupon to:

The Pennsylvania Rural Electric Association Scholarship  
Trust Fund in Memory of William F. Matson
P. O. Box 1266
Harrisburg, Pa. 17108-1266

Or visit www.prea.com/prea-scholarship-trust-fund-memory-william-f-matson

NewScholarshipAds.indd   3 12/12/19   3:05 PM
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Your dream garage begins with limited-time savings when you 
commit during Building Value Days. Now through February 2 9 .

A ride preserved for generations.
IN THE BUILDING made for generations.
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Department of Agriculture.
“For young people dreaming of 

what they want to do, or older people 
thinking about changing jobs, there are 
endless opportunities at the Farm Show 
to meet people who work with animals, 
people who navigate drones and preci-
sion equipment to improve crop yield, 
people who protect the environment 
through conservation, people who raise 
food in newer, safer ways,” Powers says. 

Ag on display
In addition, there are diverse exhibits 

and competitions — about 12,000 in 
all — that cover the entire breadth of 
agriculture.

“Basically, it is eight days and a 

Sure, those 500,000 people will be 
entertained (think about square-danc-
ing tractors or politicians trying to 
milk a reluctant cow), but even more 
importantly, they will be exposed to 
the diversity of agriculture today.

“The Farm Show theme this year 
is ‘Imagine the Opportunities,’ and 
we are inviting visitors to envision 
themselves as part of agriculture’s 
exciting future,” says Shannon Powers, 
spokesperson for the Pennsylvania 

Showcasing Ag opportunities
Industry on display at Pennsylvania Farm Show

By Kathy Hackleman 
Senior Editor/WriterAgriculture holds a special 

place in the Commonwealth, 
and there’s no place like the 

Pennsylvania Farm Show to learn more 
about it. The 104th Farm Show, sched-
uled for Jan. 4 – 11 in Harrisburg, Pa., 
is expected to draw around a half-mil-
lion attendees.

4()3�)3�(/7�9/5�-),+�!�#/7��3ECRETARY�OF�
Agriculture Russell Redding, a member of Adams 
Electric Cooperative, participates in the “Celebrity 
#OW-ILKING�#ONTESTv�AT�THE������0ENNSYLVANIA�
Farm Show. Redding, a dairy farmer, led his team 
TO�VICTORY�WITH�����POUNDS�OF�MILK�

million square feet of opportunities to 
learn about agriculture,” Powers says. 
“Agriculture in Pennsylvania generates 
$136 billion for our economy every 
year. Pennsylvania has 58,000 farms 
and 7.6 million acres of farmland. Ag-
riculture is tremendously important to 
our communities and our economy.”

Katie Miller is a perfect example 
of an exhibitor who is involved in 
agriculture on a day-to-day basis. The 
14-year-old daughter of Timothy and 
Janine Miller, members of Gettys-
burg-based Adams Electric Coopera-
tive, Katie will be showing three sheep 
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and one pig in the 2020 Farm Show. 
Her first Farm Show was in 2017.

A high school freshman with a 
straight-A average, Katie has already 
been on the show circuit for a decade, 
and regularly shows livestock across 
Pennsylvania, Virginia, New York, 
Delaware, and Kentucky.

“I was 4 when Cody, my older 
brother, was showing goats at the Ship-
pensburg Fair, and I knew that’s what 
I wanted to do,” Katie remembers. “I 
started showing breeding does and 
bucks soon after that, and then I joined 
4-H when I was 8 and began showing 
through 4-H.”

Her family now has 43 goats, 13 
sheep and one pig, and she’s planning 
to expand into showing cattle. Every 
day, Katie spends two to three hours 
in the barn, helping her parents feed 
and water the livestock; however, she 
is fully responsible for the care of her 
show animals, which she selects based 
on specific qualities valued by judges.

Katie plans a career as a veterinar-

ian with a focus on large and small 
animals. 

Food for thought
While many people think of farm 

animals like Katie’s when they hear the 
words “Farm Show,” the event is also fa-
mous for offering something for anyone 
who eats — in other words, everyone.

“There are demonstrations on stages 
throughout the venue, everything from 
how to cut up your own meat to how 
to prepare all kinds of artisan dishes 
for your family and use local products 
while doing it,” Powers says. “People 
can learn where their food comes from, 
how to use a new product, how to raise 
food for your own pleasure, how to 
generate income from your backyard.”

Maple syrup producers Jim and  
Dora Tice, members of Mans-
field-based Tri-County Rural Electric 
Cooperative, represent that type of 
exhibitor. Now retired, they spend the 
late winter/early spring tapping maple 
trees — their own and some of their 

"%34�/&�3(/7��4ROY�,EHMAN��LEFT��COOWNER�ALONG�WITH�"EN�+ISHBAUGH�OF�"IG�(ILL�#IDERWORKS��
ACCEPTS�THE�3ECRETARY�2EDDING�#UP�AT�THE������0ENNSYLVANIA�&ARM�3HOW�FROM�-ARY�"IGHAM��REP-
RESENTING�THE�0ENNSYLVANIA�#IDER�&ESTIVAL��0ENNSYLVANIA�#IDER�'UILD�AND�#IDER�#ULTURE��,EHMAN�AND�
Kishbaugh, a member of Tri-County Rural Electric Cooperative, won the “Best of Show” competition 
WITH�THEIR�-ANCHURIAN�CIDER�IN�BOTH�THE������AND������HARD�CIDER�COMPETITIONS�
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neighbors’ trees as well. 

They sell syrup at festivals through-
out the year, but the Farm Show pro-
vides their largest source of potential 
customers, and it’s also a time to spend 
with friends as they coordinate the set-
up, competition, educational area, and 
volunteer schedule for two booths for 
syrup producers.

“All of the maple people are ‘sweet’ 
people,” Dora Tice likes to say. “The 
Farm Show is the only time I ever see 
some of them, so I look forward to that.”

When they first started coming to 
the Farm Show, the Tices just wanted 
to sell syrup. Through the years, they 
have taken on more responsibilities as 
coordinators and also regularly take 
home the top prize in a number of 
categories, including syrup in different 
sizes and multiple colors, maple cream, 
maple candy, coated candy, maple crum 
(granulated maple sugar), and val-
ue-added products (gift baskets, etc.).

As for the secret to a winning entry, 
Dora says the secret is “just keep try-
ing.” She explains the couple entered 
every possible contest their first year 
and won only one blue ribbon (for 

!�&!-),9�!&&!)2��"EDFORD�2URAL�%LECTRIC�
Cooperative member Pam Foors displays 
prize-winning sticky buns, made by her daugh-
ter, Courtney, left, and her own sticky buns, 
right, which took fifth place in the annual baking 
CONTEST�AT�THE������0ENNSYLVANIA�&ARM�3HOW�
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“other maple candy”), but instead of 
being discouraged, they took to heart 
suggestions from other friendly com-
petitors and came roaring back to win 
multiple first-place ribbons and plaques 
the following years, including several 
“best syrup of the show” ribbons. 

Great PA Bake Off
Speaking of yummy things to eat, the 

four Foor women (Pam and her adult 
daughters Courtney, Alexis, and Mad-
die), members of Bedford Rural Elec-
tric Cooperative, recently counted their 
combined fair/Farm Show ribbons and 
came up just three shy of 5,000 — all 
for entries in various baking categories.

To enter the Farm Show’s apple pie, 

chocolate cake, and angel food cake 
categories, a baker must win at a local 
fair and then use the same recipe at  
the Harrisburg event. Dozens of other 
baking entries are “open class,” mean-

ing anyone can enter. 
The family’s top baker is proud 

that she has passed her talent to her 
daughters.

“They all three are very good cooks 
and they like to bake,” she says, adding 
that she expects her nearly 1-year-old 
granddaughter will be the next family 
member to take up the spatula.

The women use the same basic 
recipe with only minor adjustments for 
most of the categories they repeat from 
year to year. That is the case for the 
sticky bun category, and it was Court-
ney who took home the blue ribbon in 
2019 with an unexpected addition of 
pecan bourbon liqueur.

Pam Foor says she doesn’t envy the 
contest judges, as selecting the top 
entrant is hard work.

“If you win a category, you can be 
a judge in that category the following 
year,” she notes. “That’s how I got to 
judge chocolate cakes one year. I got to 
see what the judges are looking for and 
see the different flavors and tastes that 
people put together.”

!�6%4%2!.�!4�����+ATIE�-ILLER��DAUGHTER�OF�
Adams Electric Cooperative members Timothy 
and Janine Miller, holds Mariah, who won the 
overall grand champion commercial doe at the 
JABGA Regional Show in West Virginia in June 
������-ILLER�HAS�SHOWN�SHEEP�AND�GOATS�AT�
the Pennsylvania Farm Show for the past three 
years and this year is adding a pig.

!�7)..%2��(EIDI�"ARKLEY��DAUGHTER�OF�"EDFORD�
Rural Electric Cooperative members Brian 
and Melanie Barkley, center, competes in the 
-ASTER�3HOWMANSHIP�COMPETITION�AT�THE������
0ENNSYLVANIA�&ARM�3HOW��.AMED�THE�WINNER�
in the contest that requires entrants to show 
multiple types of animals, Barkley has the use of 
a 20-foot trailer for one year and her name has 
been engraved on a plaque that will remain at 
THE�&ARM�3HOW�#OMPLEX�INDElNITELY�
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In the baking contest, each judge is 
responsible for a table full of entries. 
That judge ranks the entries on his 
or her table, then chooses three to 
advance to the next round. All of the 
judges then taste each of the finalists’ 
entries before naming the winners. In 
order that they are not competing in 
the first round against each other, the 
Foors submit an entry, wait until that 
table is full of entries, then submit an-
other entry, and so on until all of their 
entries are on different tables.

Farm Show week is not a relaxing 
one for the women as the baking 
contests are held on different days. 
They travel back and forth to Bedford 
County several times during the week, 
baking at home and driving the entries 
to Harrisburg. Most items with the 
exception of sticky buns can be pre-
pared the evening before with multiple 

entries made if the first attempt isn’t 
deemed “contest-worthy.” However, 
on “sticky bun-baking day,” Pam is up 
at 3:30 a.m. to complete her entry. Her 
daughters follow in line until all family 
members who are competing that year 
are done. Then it’s off to Harrisburg.

“All of us have (the sticky bun) 
recipe down so it’s pretty good the first 
time we make it,” Pam says. “The trick 
is to use fresh ingredients and realize 
that if we run out of time, we just have 
to go with what we have.”

Ag future
While most of the Farm Show 

entries, like those of Katie Miller, the 
Tices and the Foors, would still be con-
sidered “traditional,” event organizers 
have an eye on how they can showcase 
the future of agriculture, as well as its 
past and present. 

“This year, one of the demonstra-
tions on the Lancaster Farming stage 
will feature an ag drone project,” 
Powers says. “Kids will be able to fly a 
drone through a target hoop and drop 
a payload into a bucket on the oth-
er side. They can try the technology 

that is now being used in innovative 
ways on farms. … Drones are used to 
provide custom plans for farmers, how 
they can target irrigation, pest control, 
herbicide and soil amendments for 
their specific farm.”

Officials say many of the anticipated 
75,000 job openings in the agricul-
ture/food industry in the next decade 
are expected to be filled by employ-
ees who did not grow up on a farm. 
Perhaps, Powers says, they attended 
a Farm Show as a child — or as an 
adult — and learned how massive and 
innovative the agriculture industry is 
in Pennsylvania and decided to explore 
the possibilities.

“We need all kinds of people to 
imagine themselves in agriculture,” 
Powers said. “There are so many amaz-
ing careers in agriculture, from hands-on 
caring for animals to working for a lab 
developing new techniques to make food 
safer or health better to putting technolo-
gy to use in innovative new ways.”

The 2020 Pennsylvania Farm Show 
is the place to learn more about those 
amazing careers, and have some fun 
while doing it. l

02).#%33�!4�7/2+��"ROOKE�%MERY��DAUGHTER�
of Valley Rural Electric Cooperative members Bill 
AND�,ISA�%MERY��CENTER��MEETS�WITH�OTHER�AGRICUL-
ture royalty at the PA Preferred Reception at the 
�����0ENNSYLVANIA�&ARM�3HOW��%MERY�SERVED�AS�
both the Huntingdon County Dairy Princess and 
Pennsylvania State Dairy Princess last year. 
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RURALVIEWS

YVONNE BUTTS-MITCHELL 
writes and blogs (deadmousedi-
aries.com) under the pen name 
-ITCHELL�+YD��4HE�h.EWS�FROM�
the Path Valley Hotel” series 
was inspired by her encounters 
with contractors, critters and 
assorted creepy crawlies while 
rehabbing her family cabin after 
ITS���YEAR�STINT�AS�A�GIANT�CLOSET��

Making space
By Mitchell Kyd

h.EWS�FROM�THE�0ATH�6ALLEY�(OTELv

Have you ever re-gifted gift 
boxes and found old pine 
needles inside? We call that 

a bonus gift at our house, and it’s 
a reminder why January is a prime 
month for making space. There are 
only so many days after the holidays 
that you can reasonably keep your 
newest treasures on display under a 
crispy Douglas fir, no matter how art-
fully arranged. When holiday decor 
turns to tinder, it’s time to make per-
manent space for Santa’s most recent 
deliveries.

That’s easier said than done for 
anyone who hasn’t grown up under 
the tutelage of a master stower as I 
did. My mom knew how to integrate, 
consolidate and incorporate items 
into a household like the last woman 
standing in a reality show and yet con-
tinued to keep a clean and tidy home. 
That’s an important talent if you’re 
fortunate to have an abundant life 
filled with family and friends who love 
gift-giving. It’s a critical skill if you 
also really appreciate those gifts and 
like hanging on to your stuff.

If you’re a collector of anything, you 
know how stuffing begins. You latch 
onto a little item that calls your name, 
maybe a sock monkey or bone china ele-
phant. It could be an old military mess 
kit or wicker fishing creel. Someone 
who loves you sees that you like it and 
buys another for your birthday. Sud-
denly gift-giving gets really easy. Every 
occasion becomes an opportunity to 
turn your small pleasure into a seeming 
obsession. Faster than you can change 
the channel on an episode of Hoarders, 
pachyderms are parading across all your 

horizontal surfaces or you’ve amassed 
enough metal dinnerware to host a late 
supper for an entire Army battalion. The 
next thing you know, you are stuffing 
your stuff everywhere.

You might think that the cubic 
footage where you had been storing 
the holiday gifts you gave would have 
opened up by New Year’s and be equal 
to the space you need in a quid-pro-
quo kind of way. Nope. That’s not 
how it works. (I think that’s due in 
part to the fact most of us don’t use 
our car trunks and clothes hampers as 
storage units — full time.) By January, 
the jig is up. There is no more finding 
space; you have to make it.

There’s an upside. All that dress-
er-drawer diving and closet excavating 
often turns up some wonderful finds, 
remnants of previous stuffing expedi-
tions when you had to search and res-
cue space for other goodies. I’m happy 
to report I’ve been rewarded with some 
treasures like those in Christmas Vaca-
tion, the holiday classic where Clark 
Griswold unearths a cache of old home 

movies while stranded in his attic.
My latest, favorite find is my moth-

er’s high school yearbook. It’s been 
buried since I closed my parents’ 
farm eight years ago. Anyone who 
says there’s no such thing as a time 
machine has never peered in on the 
freeze-framed life of the kid who grew 
up to be her mother.

I was astounded by her list of school 
activities and proud it was my mom 
who had been voted most likely to suc-
ceed. The editor’s comments included 
jokes about her would-be suitors, 
although her sweetheart was my dad, 
even then. I caught a glimpse of the 
authentic her smiling in her band uni-
form and posing with her best friend 
Slim. They both had that subtle, Mona 
Lisa grin that said they laughed a lot, 
shared delicious secrets and had broken 
a few hearts along the way. It made 
me sad I had never known that girl. 
The book was a magical discovery just 
the same and not a bad return on the 
investment of simply making space.

Making space in January? Employ 
those famous boxes labeled: Keep, 
Trash and Donate. Turn off your 
phone, put on some music and simply 
enjoy the adventure. And whatever 
you do, don’t tell anyone if you’ve 
started collecting old gas pumps, surf-
boards or phone booths! l
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Influenza is a contagious disease 
caused by the influenza virus. It may 
include the following symptoms: fever, 
headache, tiredness, dry cough, sore 
throat, nasal congestion and body aches.

Health officials recommend that 
everyone 6 years of age and older get 
a flu vaccine each year. It takes about 
two weeks for the antibodies from the 
vaccine to develop protection against 
infection. 

In addition to getting vaccinated, 
Pennsylvanians are encouraged to 
practice healthy habits such as cover-
ing your mouth and nose when you 
cough or sneeze, frequently washing 
your hands during flu season, and 
remembering to disinfect commonly 
touched objects such as door knobs, 
light switches, countertops, cellphones, 
and computers.

If you do become sick with the flu, 
it is important to stay home and rest. If 
you are at risk for developing serious 

will boost interest in the sport while 
providing reasonable protections for 
farmers and landowners. In addition 
to adding Sunday hunting, the bill also 
gives Pennsylvania Game Commission 
officers the authority to investigate 
private land trespassing complaints 
and enforce trespassing violations as a 
primary offense.

Flu expected to hit hard this 
season

In mid-December, the Pennsylvania 
Department of Health reported the flu 
is widespread across the state. As of 
Nov. 30, there had been 2,667 labora-
tory-confirmed cases of flu with five 
deaths statewide.

As flu season intensifies, Secretary 
of Health Dr. Rachel Levine urged 
residents to get their flu vaccine if they 
have not already done so.

4/0�6!,5%�/&�!'2)#5,452!,�3!,%3��!CCORDING�TO�A�MAP�RECENTLY�RELEASED�BY�THE�#ENTER�FOR�2URAL�0ENNSYLVANIA�USING�DATA�FROM�THE������#ENSUS�
OF�!GRICULTURE��THE�TOP�THREE�COMMODITY�GROUPS�IN�0ENNSYLVANIA�IN������WERE��MILK�FROM�COWS��������BILLION��POULTRY�AND�EGGS��������BILLION��AND�NURSERY�
GREENHOUSE��������BILLION��4OTAL�VALUE�OF�COMMODITY�SALES�IN�0ENNSYLVANIA�IN������WAS�������BILLION��4HE�MAP�SHOWS�THE�TOP�THREE�COMMODITY�GROUPS�WITH�
the highest reported value of sales in each county, and includes only commodities with reported values (in some counties, commodities were not reported 
due to confidentiality rules). The dollar figures represent each county’s total value of sales of agricultural products.

Keeping Current
(continued from page 6)

complications from the flu, or feel 
extremely ill, you should see a medical 
professional immediately.

Pennsylvania Turnpike 
promotes safe driving

The Pennsylvania Turnpike Com-
mission (PTC), the Indiana Toll Road 
and the Ohio Turnpike have jointly 
launched a new campaign focused on 
addressing challenges associated with 
distracted driving. The “What Mes-
sage are You Sending” video campaign 
showcases the impacts a driver’s poor 
decisions can have on those around 
them.

Agency officials note distracted driv-
ing can take many forms, but the most 
common usually involves a motorist 
using their cellphone while driving. 
The National Highway Traffic Safety 
Administration estimates more than 
3,000 people were killed by distracted 
driving in the United States in 2017. l

Mapping PA’s Ag value
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BUSINESS OPPORTUNITIES

4//,�!.$�+.)&%�3(!20%.).'�SMALL�ENGINE�
REPAIR�SHOP�ON����ACRE�LOT�WITH�������SQ��FT��
building in York County on major road. All tools 
INCLUDED�������������

CONSULTING FORESTRY SERVICES

./,,�3�&/2%3429�3%26)#%3��4IMBER�3ALES��
Appraisals, Forest Management Plans, Forest 
Improvement Work, Wildlife Habitat Management. 
&2%%�4IMBER�,AND�2ECOMMENDATIONS�����YEARS�
EXPERIENCE��6ISIT�WWW�NOLLSFORESTRYSERVICES�COM��
#ALL�2ON�������������
#%.42%� &/2%34� 2%3/52#%3�� &OREST�
Management Services, Wildl i fe Habitat 
Management, Timber Sales, Appraisals. College-
educated, professional, ethical foresters working 
FOR�YOU��&2%%�4IMBER�#ONSULTATION��������
�����

2!934/7.� &/2%3429� #/.35,4).'�
timber sales, appraisals, wildlife habitat 
management. Dedicated to sustainable harvests 
FOR�PRESENT�AND�FUTURE�GENERATIONS�TO�ENJOY�����
YEARS�EXPERIENCE�������������OR�������
�����

CRANE SERVICE

.%%$�!�,)&4��#RANE�SERVICE�FOR�ALL�YOUR�LIFTING�
NEEDS�� %XPERIENCED�� FULLY� INSURED�� /WNER
OPERATED�AND�/3(!CERTIFIED��0RECISION�#RANE�
,,#��,INESVILLE��0A�������������

GIFT & CRAFT IDEAS

30%#)!,� /&&%2� n� "/4(� #//+"//+3�
&/2������h#OUNTRY�#OOKINGv�n�����INCLUDING�
POSTAGE�� h2ECIPES� 2EMEMBEREDv� n� ����
including postage. Both of these cookbooks 
are a collection of recipes from men and women 
OF�THE�ELECTRIC�COOPS�OF�0ENNSYLVANIA�AND�.EW�
Jersey. Payable to: Pennsylvania Rural Electric 
!SSOCIATION��0�/��"OX�������(ARRISBURG��0!�
�������7RITE�!TTENTION��#OOKBOOKS�

HEALTH INSURANCE

$/�9/5�(!6%�4(%�",5%3�REGARDING�YOUR�
HEALTH�INSURANCE��7E�CATER�TO�RURAL�!MERICA�S�
health insurance needs. For more information, 
CALL�������������#ALL�US�REGARDING�-EDICARE�
supplements, too.

 ISSUE MONTH AD DEADLINE
        March 2020  January 17
        April 2020  February 18
        May 2020  March 17
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See what a difference it makes…

CLASSIFIEDS

Classified AdvertisementsClassified Advertisements

POWDER COATING

!,-/34�!.94().'�-%4!,�CAN�BE�POWDER�
coated: auto parts, lawn furniture, wheels, etc. 
2ESTORES��PROTECTS��PRESERVES�������DEGREE�
MANIFOLD�COATING��!RTHURS�0OWDER�#OATING������
3EXTON�2OAD��)NDIANA��0!�������������������

REAL ESTATE

6)2').)!�3�%!34%2.�3(/2%��&ISHERMEN�AND�
beach lover’s paradise. Access Chesapeake 
"AY�OR�!TLANTIC�/CEAN�WITHIN�MINUTES��7ATERSIDE�
6IL LAGE� ���� ACRE� HOMESITES� NEAR� MARINA�
FROM���������WITH�STORAGE� FOR�26�AND�BOAT��
"EACH� ACCESS� NEARBY�� #LEARVIEW� ���ACRE�
WATERFRONT� ON� SCENIC� COVE� ���������� -ANY�
FREE�BOAT�RAMPS�WITHIN�MINUTES��,OW��LOW�TAXES��
+IRKWOODONTHESHORE�COM�������������
4().+).'�/&�3%,,).'�OR�WANT�A�FREE�MARKET�
ANALYSIS�OF�YOUR�PROPERTY��7E�SPECIALIZE�IN�FARMS��
land and getaways. Give Juniata Realty a call at 
�����������

#/--%2#)!,�"5),$).'�&/2�,%!3%��������
SQ��FT���LIKE�NEW�IN�3OMERSET�#OUNTY�������,INCOLN�
Highway, Stoystown, Pa., adjacent to Flight 93 
entrance, paved parking, code compliant, for 
MORE�INFORMATION�CALL�������������

RECIPES & FOOD

30%#)!,� /&&%2� n� "/4(� #//+"//+3�
&/2������h#OUNTRY�#OOKINGv�n�����INCLUDING�
POSTAGE�� h2ECIPES� 2EMEMBEREDv� n� ����
including postage. Both of these cookbooks 
are a collection of recipes from men and women 
OF�THE�ELECTRIC�COOPS�OF�0ENNSYLVANIA�AND�.EW�
Jersey. Payable to: Pennsylvania Rural Electric 
!SSOCIATION��0�/��"OX�������(ARRISBURG��0!�
�������7RITE�!TTENTION��#OOKBOOKS��

SHAKLEE

&2%%� 3!-0,%� 3HAKLEE�S� %NERGY� 4EA��
Combination red, green and white teas that are 
natural, delicious, refreshing, safe. For sample 
or more information on tea or other Shaklee 
.UTRITION�7EIGHT� ,OSS�0RODUCTS��������
�����OR�SBARTON�MYSHAKLEE�COM�

TRACTOR PARTS – REPAIR/RESTORATION

!24(523�42!#4/23��SPECIALIZING�IN�VINTAGE�
&ORD� TRACTORS�� ��� YEARS� EXPERIENCE�� ONLINE�
PARTS� CATALOG�PRICES�� )NDIANA�� 0A�� �������
#ONTACT�US�AT�������&/2$������	�OR�WWW�
arthurstractors.com.

VACATIONS & CAMPSITES

.%7�3-92.!�"%!#(��&LA���CONDO�RENTAL��
Two bedrooms, two baths, pool. 200 yards from 
BEACH��.OT�AVAILABLE�*ANUARY��-ARCH�������PER�
WEEK�OR��������PER�MONTH�������������OR�
�����������

WANTED – OLD BARNS

7%� "59� 15!,)&)%$� /,$� "!2.3�� 7E�
also dismantle old sheds, warehouses, and 
OUTBUILDINGS��#ALL������������

WANTED TO BUY

"59).'� 6).4!'%� (/.$!� MOTORCYCLES��
����������82����#4����34����3,����:����
#,����#4����3����ALL� TYPES�BIG�AND�SMALL��
Parts collections, parts bikes, non-running, 
ROUGH��ALL�CONSIDERED�������������

 _________________________________________
Name

 _________________________________________
Address

 _________________________________________
City

 _________________________________________
State  Zip

 _________________________________________
Email address

 _________________________________________
Name of your electric cooperative

 _________________________________________
Year on Youth Tour

 fill out and mail this coupon

Attention Past Rural Electric Youth Tour Students
At least two $1,000 scholarships in memory of Jody Loudenslager are available through the Pennsylvania Rural  

Electric Association Scholarship Trust Fund in Memory of William F. Matson for the 2020-21 college year.

Who is eligible?
The scholarship is available to any college-bound or college student who partici-

pated in the Pennsylvania Rural Electric Association (PREA) Youth Tour. Applicants 
need to furnish necessary aptitude test scores, GPA and financial need information.

Dates to remember
All applications and required information must be received no later than May 6, 2020. 

Finalists will be sent a follow-up questionnaire that must be returned by June 12, 2020. 
Scholarship awards will be announced at the PREA Summer Meeting in July 2020.

How to apply
To receive an application, simply fill out and mail the accompanying coupon to: 

Pennsylvania Rural Electric Association, P.O. Box 1266, Harrisburg, PA 17108-1266.  
If you would like to receive the application via email, please include your email 
address or visit our website, www.prea.com/jody-loudenslager-memorial-scholarship, 
for more information.

Jody Loudenslager, a 1995 Pennsylvania Rural 
Electric Association Youth Tour student from 
Trout Run, Pa., was among the 230 passengers 
killed July 17, 1996, when TWA Flight 800 
exploded shortly after take-off from New York. 
Since Jody was committed to higher education, 
the scholarship was created to honor her and help 
Youth Tour participants with college costs.

NewScholarshipAds.indd   5 12/12/19   3:04 PM
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SECURITY CAMERA: The Ring Spotlight 
Camera is one of the basics of technology 
used to monitor your home. Many models are 
weatherproof, making them suitable for indoor or 
outdoor use.

TECHTRENDS

Many consumers are beginning 
to realize the convenience 
and comfort that smart home 

technologies provide. Smart home 
devices are different than traditional 
devices because they are connected to 
the internet and have the potential to 
communicate with other electronics. 
A smarter home can save time and 
reduce stress, especially with a smart 
home assistant that can integrate all 
the devices together.

One reason many people are decid-
ing to make their homes smarter is 
because of safety. Homeowners want 
peace of mind when it comes to the 
protection of their family. 

Most smart home security options 
are remotely accessible through smart-
phone apps. Whether at work or on 
vacation, you can keep an eye on your 
home at any time. 

Smart security cameras
Security cameras are one of the 

basics of technology used to monitor 
your home. Many models are weather-
proof, making them suitable for indoor 
or outdoor use. Wireless cameras are 
a great option because they allow for 
placement anywhere inside or outside 
the home, but wired versions are less 
expensive. There are many smart secu-
rity cameras available on the market 
that offer a variety of features like free 
cloud storage, built-in spotlights or 
motion-activated sensors. 

Camera prices vary based on features 
and capabilities. 

Smart doorbells
If you want to see who’s at your 

front door at any time, a smart door-
bell can do just that. Many smart door-

bells can capture footage up to a few 
hours or can keep footage just before 
a disturbance was detected. Smart 
doorbells are similar to smart security 
cameras, but instead are built into the 
doorbell instead of a separate camera. 
A key difference is that a smart camera 
captures footage all the time, while the 
smart doorbell only captures footage 
when it detects motion.

Smart locks
Another option to upgrade your tra-

ditional security to a smarter version 
is by installing a smart lock system. 
You can control access to your home 
anywhere by simply using your phone. 
Through a smartphone app, you can 
also add permanent or temporary 
users and set schedules for specific 
days and times. In addition to safety, 
smart locks can solve many minor 
issues, such as forgetting your keys, 

locking the door before bed or letting 
a friend in when you’re not home. 

Most smart lock systems connect to 
your Wi-Fi network or Bluetooth. If 
you use a smart home assistant, con-
sider smart locks that can be paired 
with your existing system. 

Smart security system
For smart security across your 

entire home, a smart security system 
is the best way to reduce your over-
all safety concerns. One advantage 
of having an entire system is that all 
the smart devices in your home will 
work together, for example, having all 
the doors unlock automatically if the 
smoke alarm goes off. 

There are DIY home security sys-
tems that are typically cheaper, and 
there are professional home security 
systems that cost more in subscription 
fees for professional monitoring, which 
also contacts emergency responders in 
case of an emergency. 

Depending on your needs and bud-
get, all of these smart security options 
can significantly improve your home 
security. With a little research, you can 
determine the products that make the 
most sense for you and your family. 
Smart security technologies can make it 
easier for you to relax knowing you can 
control your home’s security right from 
the palm of your hand. l

Maria Kanevsky is a program analyst 
for the National Rural Electric Coop-
erative Association, the national trade 
association representing more than 900 
local electric cooperatives. From growing 
suburbs to remote farming communi-
ties, electric co-ops serve as engines of 
economic development for 42 million 
Americans across 56% of the nation’s 
landscape.

Smart security options for your home
By Maria Kanevsky
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PUNCHLINES

World is filled with containers if you 
look in the right place

By Earl Pitts, American

Social commentary from Earl 
Pitts — a.k.a. '!29�"52�"!.+, 
a nation ally syndicated radio 
per son ality — can be heard on 
the following radio stations that 
cover electric cooperative ser-
vice territories in Pennsylvania: 
7!."&-�������0ITTSBURGH��

7!2-!-�����7ILKES"ARRE��3CRAN�TON��7)//
!-������#ARLISLE��7%%/!-������3HIPPENS-
BURG��7-4:&-������*OHNSTOWN��71"2&-�
����������-C%LHATTAN��7,-)&-�������+ANE��
AND�76.7&-������"URNHAM�,EWISTOWN��9OU�
can also find him at earlpittsamerican.com.

Well, I got an update for you. It’s a 
lot worser out there than I thought. 
Pearl took me to the mall over the 
weekend for some after-Christmas 
shoppin’. Just to drive me crazy, prob-
ably. Anyways, you know what they 
got in there? A storage store. A store 
that sells nothin’ but storage contain-
ers, boxes, shelves, drawers and chests. 
To store stuff. Yeah, they got boxes in 
there that they made just to put stuff 
in. Makes you wonder how their boxes 
come to them. Probably in boxes. 
Which they never thought to use after 
they took the boxes out. That’s sad.

Let me tell you something. America 
has gone stupid. Because back in our 
day, we would never buy stuff just to 
store stuff. No sir, you’d use your God-
given country ingenuity.

You know what we used to store 
stuff in when we were kids? Shoe-
boxes. When you got new shoes, you’d 
get home, and the shoebox would be 
just as valuable as the shoes. My big 
brother, Merl, would say, “You want 
that shoebox?” 

And I’d go, “Heck yeah, I want my 
shoebox.” 

I’d put baseball cards in there or 
green Army men. I swear to you — if 
you go to my parents’ house right now, 
they’ll have more shoeboxes in the clos-
ets than most shoe stores.

My daddy used baby food jars and 
coffee cans in the garage. Still has a 

55-gallon drum of somethin’ in there. 
He found the drum by the road. My 
mama used oleo bowls. She’s still got 
a shoebox filled with somethin’ in the 
freezer. Nobody’s got the guts to look 
in there. Of course, it might be shoes. 
Who knows?

Wake up, America! In rural Amer-
ica, where I come from, a container 
and storage store would go broke. On 
account of the good Lord seen fit to fill 
the world with containers. We’re just 
too lazy these days to see them. I’m 
Earl Pitts, American.

I come home one day recently and 
Pearl announced we was goin’ to 
her parents’ house for the weekend. 

Her daddy said come for overnight and 
tell Earl to bring his tools.

Well, I always enjoy that — on 
account of Pearl’s daddy, Stone, is one 
of the original do-it-yourself geniuses 
in these parts. I do believe if he had 
been born 50 years later, he would be 
on the cable TV tellin’ us how to DIY 
anything. I mean, this is one of the 
first guys I know that installed a hot 
tub in his backyard. And this goes way 
back. I asked him once what was the 
inspiration, and he said he built a koi 
pond and wired up the fountain wrong. 
Where some people see failure, Stone 
Askins saw a 10-person hot tub.

Anyway, Pearl’s mama decided she 
wanted the wood paneling out of the 
family room. 

I says to Stone, “Pearl’s mama finally 
tired of how dark this makes the room 
look?”

He goes, “No, Chip and Joanna 
are tired of it. And you know Pearl’s 
mother. She wants whatever Chip and 
Joanna want.”

My question to you is, have you ever 

ripped out 1970s wood paneling? You 
got them nails in there look like them 
come in a pin cushion. You can’t grab 
’em for nothin’. So, you just got to find 
a bow-y spot and start to rippin’. 

And Stone’s like, “Be careful Earl, I 
need full sheets!” 

I’m starin’ at him, sayin’, “You gonna 
re-use this stuff?” 

And he goes, “Your mother-in-law 
always wanted hardwood floors in the 
bedroom.” He smiles and says, “Her 
dream is about to come true.”

OK. Well, we found that hole cut 
about a foot to the right of where the 
light switch was supposed to be. They 
just hung a picture at a funny height. 
Everybody totally forgot. And in the 
corner by the fireplace, we found a 
giant, extinct beehive. About 4-foot 
square. That left Pearl’s daddy scratchin’ 
his head.

He goes, “You know, all those years 
I thought that buzzin’ was the wirin’ in 
the walls going bad.”

I says, “You never checked?” and he 
goes, “I bought a fire extinguisher.”

Wake up, America! And you know 
what we found under all that 1970s pan-
eling? 1960s wallpaper. Guess we will be 
goin’ back for another weekend vacation 
soon. I’m Earl Pitts, American. l

Remember last month when I 
told you about my little boy, 
Earl Junior, openin’ a cupboard 

and gettin’ buried in a Tupperware ava-
lanche? Almost took the kid out. My 
better half, Pearl, had to thin out her 
storage collection after that — for the 
safety of the family.
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Congratulations to the 2019 winners

Hundreds of Penn Lines readers submitted photos for the 2019 Rural Reflec-
tions contest, and a panel of independent judges selected the year’s win-
ning entries. Each winner in the categories of most artistic, best landscape, 

best human subject, best animal subject and editor’s choice will receive a $75 
prize, but all of the readers who submitted photos during the past year deserve our 
appreciation.

In February, Penn Lines will publish the judges’ other favorite photos. Runner-up 
winners will each receive $25. In March, we will begin publishing 2020 photos.

To be eligible for the 2020 contest prizes, send your snapshots (no professional 
photos, please) to: Penn Lines Photos, P.O. Box 1266, Harrisburg, PA 17108-1266. 
Include your name, address, phone number and the name of the electric coopera-
tive that serves your residence, business or seasonal home.

Remember, our publication deadlines require that we work ahead, so send your 
seasonal photos in early. We need spring photos before mid-February; summer 
photos before mid-May; fall photos before mid-July and winter photos before 
mid-September. Please note: 2019 photos that were accompanied by self-ad-
dressed, stamped envelopes will be returned in early February. l

Allison Goodlin
REA Energy

James Scott
Northwestern REC

Bryan & Linda BrownClaverack REC

RURALREFLECTIONSRURALREFLECTIONS

BEST
LANDSCAPE

EDITOR’S
CHOICE

BEST
HUMAN

SUBJECT
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Allison Goodlin
REA Energy

Laura Wallace

Valley REC

Rena Carr
Northwestern REC

Bryan & Linda BrownClaverack REC

RURALREFLECTIONS

MOST
ARTISTIC

BEST
ANIMAL
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